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Paperback books marked with this symbol are Marketing, Second Edition
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to inspections@e-elgar.co.uk and David A. Griffith
see page 10
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GAR ORIG ¢ Human Resource Management
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Paperback books marked with this symbol are available
on inspection. To order an inspection copy, please contact
our Cheltenham address or email with full course details to
inspections@e-elgar.co.uk

Transnational Corporations EEil
and International Production ITZT

Concepts, Theories and Effects,
Second Edition

Grazia letto-Gillies, London South Bank University
and Birkbeck University of London, UK

‘At a time when researchers in international business

tend to hide behind increasingly specialized professions,
comprehensive overviews of basic perspectives are in high
demand. This book fills this need by offering brilliant analyses
and comparisons of basic theories within the field. It is an
invaluable guide for students, teachers and researchers

in international business and the reader will emerge better
equipped to understand the realities of today’s international
production and the role of the modern transnational
corporation.’

— Mats Forsgren, Uppsala University, Sweden

Thoroughly revised and updated, the second edition of
this highly acclaimed textbook provides a comprehensive
critical analysis of concepts, theories and effects relating
to transnational corporations and their activities. New
features include deeper analysis of evolutionary theories,
a discussion of Penrose and of the Network theory, and an
additional chapter on innovation effects.

This textbook will be invaluable to post graduate and
advanced undergraduate students of a variety of disciplines
including business/international business, economics,
international relations, and development studies. Lecturers
and researchers wishing to familiarize themselves with the
theoretical developments of the subject will also find the book
of enormous interest.

Jan 2012 ¢ 272 pp

Hardback 978 0 85793 2259 ¢ £75.00
Paperback 978 0 85793 227 3 ¢ £25.00
©978 0 85793 226 6

Theories of the
Multinational Firm

A Multidimensional Creature in the Global
Economy

Mats Forsgren, Uppsala University, Sweden

This timely textbook presents the assumptions and theories
behind contemporary views on the multinational firm as an
organization and as an actor in the global economy. Mats
Forsgren analyzes and compares six different theories of the
multinational firm from the ‘dominating multinational’ to the
‘politicizing multinational’ that have dominated the research in
international business during the last four decades.

2008 208 pp Hardback 978 1 84844 117 0 £65.00
2009 Paperback 978 1 84844 586 4 £19.95
©978 184844 389 1

Textbooks are available on a 30-day inspection basis for
adoption on courses of 12 or more students. After 30 days

the book should be either:

1. Adopted (please provide bookshop/course details)
2. Paid for

3. Returned in saleable condition

The Handbook
of Globalisation,
Second Edition

Edited by Jonathan Michie,
Kellogg College, University of
Oxford, UK

With contributions from the leading
commentators in the field and an
over-arching introduction from the
editor, the concerns of this updated
and revised Handbook are two-fold. Firstly, to redefine the
concept of globalisation and dispel the haze that surrounds
it through a systematic and thorough examination of the
debate. Secondly, to advance the frontiers of current critical
thinking on the role and impact of globalisation, on the
winners and losers in the process, and on the implications
for society, the economy and governance.

Contributors: P. Arestis, E. Braunstein, P. Brosnan, H.-J. Chang, C. Craypo,

G. DeMartino, G. Dymski, G. Epstein, A. Glyn, J. Heintz, C. Hines, P. Hirst,

G.M. Hodgson, J. Howells, G. letto-Gillies, M. Koenig-Archibugi, S. Lee,

P. Lysandrou, J. Michie, J.G. Palma, M. Pani, J. Perraton, J. Plasmans,

M. Sawyer, S. Sinclair, A. Singh, J. Stanford, B. Sutcliffe, G. Thompson, J. Toye,
F. Wilkinson, R. Woodward, A. Zammit

2011 584 pp Hardback 978 1 84980 369 4 £175.00
2011 Paperback 978 1 84980 376 2 £39.95

©978 0 85793 144 3

ELGAR ORIGINAL REFERENCE

Full contents — www.e-elgar.com

Multinational K
Enterprises and the
Global Economy,
Second Edition

The late John H. Dunning OBE
and Sarianna M. Lundan,
University of Bremen, Germany

A THUATICRCA. ENTERPREES
] THEE BL DAL ECDMONT

o

‘The second edition of Multinational
Enterprises and the Global Economy
provides unparalleled coverage not only of the literature
relevant to IB research but also of the evolution of IB in the
world economy. Dunning and Lundan offer powerful insights
into the societal effects of MNEs and the role of business—
government relations in the IB context.

— Journal of International Business Studies

2008 960 pp Hardback 978 1 84376 5257 £125.00
2008 Paperback 978 184720 122 5 £35.00
©978 1848441323

TO ORDER EBOOKS
see inside back cover

GET EMAIL UPDATES
subscribe@e-elgar.co.uk
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TEXTBOOKS

INTERNATIONAL BUSINESS

Foreign EEi
Operation Methods
Theory, Analysis, Strategy

Lawrence S. Welch,
Melbourne Business School,
Australia,

Gabriel R.G. Benito,

Bl Norwegian School of
Management, Norway and
Bent Petersen, Copenhagen
Business School, Denmark

‘New insights and a provocative perspective
characterized this book by Professors Welch, Benito,
and Petersen. . . Managers will find the framework

of this book very appealing and relevant to their
everyday international efforts and inquiries. The book
is mandatory reading for academics and graduates in
business, international marketing, and international
business.’

— Carlos M. Rodriguez, International Marketing Review

2007 480 pp Hardback 978 1 84542 044 4 £95.00
2008 Paperback 978 1 84720 926 9 £35.00
©978 184720 887 3

International Business K&l
Marketing in Emerging

Country Markets

The Third Wave of Internationalization of Firms
Hans Jansson, Linnaeus University, Sweden

This book illustrates how multinational corporations solve
business-to-business or industrial marketing problems they
encounter in markets in large emerging countries. The author
finds that traditional ideas and frameworks used for analyzing,
forming and implementing international business marketing
strategy in mature markets are in need of adjustment before
they are applied to emerging country markets. Accordingly, the
author develops the institutional network approach to address
the specific challenges afforded by these markets.

2007 264 pp Hardback 978 184720 251 2 £69.95
2009 Paperback 978 1 84844 623 6 £25.00

International Business
Strategy in Emerging
Country Markets

The Institutional Network
Approach

Hans Jansson

2007 320 pp

Hardback 978 1 84542 788 7 £75.00

2008 Paperback
978 1 84720 960 3 £25.00

TO ORDER YOUR INSPECTION COPIES: inspections@e-elgar.co.uk

Business Continuity and I
Homeland Security, Volume 1
The Challenge of the New Age

Edited by David H. Mcintyre and
William I. Hancock, National Graduate School
for Quality Management, US

Volume 1 looks at the specific ways disasters can
impact businesses, both in the short and long term.

The contributors — noted authorities in security and risk
management, technology, public health, political science
and business — recount their experiences of terrorist
attacks and natural disasters, and explore the potential
impacts of possible new disasters such as a pandemic
influenza outbreak.

Nov 2011 ¢ 192 pp
Hardback 978 1 84720 250 5 c £65.00
©978 178100109 7

KEY TITLE

Handbook of Institutional LA
Approaches to International
Business

Edited by Geoffrey Wood and Mehmet Demirbag,
University of Sheffield Management School, UK

This inspiring Handbook brings together the work of leading
scholars from a range of different starting points, presenting
a synthesis of recent work relating to institutionally-informed
accounts from transitional and emerging markets, as well
as mature economies. The compendium is explicitly multi-
disciplinary, encompassing perspectives from a range of the
functional areas of management studies.

Contributors include: M.L. Aldred, F. Allen, M.M.C. Allen, A. Arslan, B.R. Bamnes,
N. Beech, J.A. Clampit, D.G. Collings, K.M. Conroy, R. Croucher, A. Cuervo-Cazurra,
M. Demirbag, D. Demirbas, F. Filippaios, M. Fovargue-Davies, N.T. Gaffney,

M.E. Genc, A. Giroud, J. Godard, G. Greig, N. Haworth, J.J. Hotho, S. Hughes,

B. Karademir, B.L. Kedia, G. Klerck, S. Konzelmann, J. Larimo, M. McGuinness,

B. McSweeney, H. Mirza, G. Morgan, C. Morrison, H. Patrick, T. Pedersen,

R. Stepanov, C. Stoian, Z. Stone, M. Upchurch, K.H. Wee, G. Wood, A. Yaprak,

D. Yen, A. Yukhanaev

May 2012 c 512 pp Hardback 978 1 84980 768 5 c £145.00
©978 1 84980 769 2
ELGAR ORIGINAL REFERENCE ¢ Full contents — www.e-elgar.com

| TO ORDER, PHONE:
+44 1235 465500

VISIT OUR WEBSITE
www.e-elgar.com

== FOR FURTHER INFO EMAIL
info@e-elgar.co.uk



RESEARCH COLLECTIONS

The Globalization of the
World Economy series

Series editor: Mark Casson, University of
Reading, UK

This major series is an essential reading source for
students, researchers and professors in economics and
international political economy. It presents, by theme,
an authoritative selection of the most important articles
on globalization — an area that is attracting increasing
interest in both advanced and developing economies.
Each volume has been prepared by a leading specialist
who has written an authoritative introduction to the
literature included. The series represents an important
landmark and will be an indispensable reference source
to the rapidly growing literature on the process of
globalization.

Full contents — www.e-elgar.com

Globalization and Culture LT

Edited by Manfred B. Steger, Royal Melbourne
Institute of Technology, Australia

Globalization has been the subject of fierce academic
and public debates over the past two decades but the
focus has tended to revolve around ‘objective’ aspects
linked to economics and technology. This authoritative
two-volume set, edited by a leading academic in the field,
brings together important papers which cover the equally
crucial ‘subjective’ dimensions with particular emphasis
on the production and dispersion of cultural meanings,
identities and practices.

61 articles, dating from 1985 to 2010

Contributors include: |. Cook, J. Elias, S. Feld, S. Huntington, P. Marcuse,
R. Robertson, M. Shapiro, A. Smith, B. Turner, A. Wernick

Two volume set July 2012 ¢ 1,152 pp
Hardback 978 0 85793 408 6 c £370.00

Globalization and Transport LT

Edited by Kenneth Button and Henry Vega,
George Mason University, US

The field of globalization and transport has witnessed a
surge in interest over the past two decades with scholars
questioning the reasoning behind its growth, its impact

on the environment and trade as well as its effect on the
development of cities and supply chain logistics. The editors
have selected seminal works from leading academics

to address these issues and outline the diverse and
controversial nature of this subject.

40 articles, dating from 1925 to 2010

Contributors include: C. Asmussen, K. Debbage, M. Hesse, D. Hummels,
D.S. Jacks, P. Krugman, P. Nijkamp, A. Ramsay, P. Turnbull, A. Venables

Two volume set April 2012 ¢ 752 pp
Hardback 978 1 84844 219 1 ¢ £240.00

Globalization and
the Global Factory
Edited by Peter J. Buckley, University of Leeds, UK

This timely and authoritative collection presents seminal
papers from leading academics on the evolving field of
globalization and its effects on corporations and enterprises.
Professor Buckley has selected key works which define

the global factory and cover important research areas
including the antecedents of the global factory, the effect

of globalization on international networks, offshoring and
outsourcing as well as formal theoretical models. .

26 articles, dating from 1972 to 2009

Contributors include: G. Adam, M. Casson, W. Egelhoff, G. Gereffi,
M. Grote, G. Hedlund, A. Hinterhuber, S. Hymer, A. Rugman, R. Strange

Series no. 23 2011 672 pp
Hardback 978 1 84844 075 3 £210.00

KEY TITLE

Rethinking the Case Study in
International Business and
Management Research

Edited by Rebecca Piekkari, Aalto University,
School of Economics, Finland and
Catherine Welch, University of Sydney, Australia

‘Case study research is vital to the ability of international
business to retain its comparative advantage in
analyzing and responding to the challenges of a global
business environment at a level and depth unmatched
by competing fields, such as strategy. This book will
show you how to conduct such research rigorously and
effectively.’

— Oded Shenkar, Ohio State University, US

Contributors: Y. Aharoni, P. Ahonen, P. Aimond, P.H. Andersen,

S. Blazejewski, M.Y. Brannen, T. Buck, E. Clark, T. Colling, P. d'Iribarne,

T. Edwards, M. Fletcher, J. Helms Mills, L. Hurmerinta, R.J. Jensen,

M. Johanson, H. Kragh, J.E.B. Lervik, A.J. Mills, R. Mir, F. Moore, R. Morais,
M. Nojonen, N. Nummela, R. Piekkari, E. Plakoyiannaki, A. Saka-Helmhout,
A. Salmi, A. Soulsby, G. Szulanski, H. Tan, J. Tienari, E. Vaara, C. Welch,
A. Wright

2011 576 pp
Hardback 978 1 84844 184 2 £125.00
©978 0 85793 346 1

Transnational Corporations
and International Law

Accountability in the Global Business
Environment

Alice de Jonge, Monash University, Australia

Transnational Corporations and International Law

provides a comprehensive overview of existing laws and
principles aimed at regulating the international behaviour of
transnational corporations.

2011 256 pp Hardback 978 1 84980 368 7 £69.95
©978 0 85793 039 2
Corporations, Globalisation and the Law series

Limits to Free Trade

Non-Tariff Barriers in the European Union,
Japan and United States

David Hanson, Duquesne University, US

‘Informed, informative, and strongly recommended for
academic library reference and resource collections . . .
a model of detailed and articulate scholarship.’

— The Midwest Book Review

2010 224 pp Hardback 978 1 84720 247 5 £65.00
©978 184980 334 2

TO ORDER EBOOKS . GET EMAIL UPDATES
see inside back cover subscribe@e-elgar.co.uk

FULL CONTENTS ONLINE
www.e-elgar.com
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Learning in the
Global Classroom

A Guide for Students in the
Multicultural University

Carol Dalglish, Queensland
University of Technology,

Peter Evans, Leadership
Education Australia and

Lynda Lawson, Queensland
University of Technology, Australia

Learning in the Global Classroom is an excellent reference
for both university students and for academics who take
their responsibilities seriously... Issues that academics
often complain about with regard to non-Western students
are addressed, such as learning how to speak up in class
discussions, critical thinking and punctuality... | will certainly
recommend this book to both colleagues and students.’

— Paddy O’'Toole, Monash University, Australia

2011 192 pp Hardback 978 1 84844 869 8 £65.00
©978 085793 120 7

Teaching in the
Global Business
Classroom

Carol Dalglish, Queensland
University of Technology and
Peter Evans, Leadership
Education Australia

‘Dalglish and Evans’ text Teaching

in the Global Business Classroom
draws our attention to the possibilities
of enriching the experience of global business classroom for
all parties. | certainly would like to have read this book in my
early years of teaching as the volume provides a much needed
injection of accessibility and evidence based recommendations
and practical suggestions to a literature which so far remained
anaemic in these regards.’

— Mustafa Ozbilgin, University of East Anglia, UK

2008 160 pp Hardback 978 1 84720 0556 £65.00
2010 Paperback 978 184980 052 5 £19.95

©978 184844 2757
RESEARCH COLLECTION

Global Business and
the Terrorist Threat

Edited by Harry W. Richardson, Peter Gordon and
James E. Moore Il, University of Southern California,
us

Global business is affected by global terrorism and the two
are intricately linked on many levels. This book is an eclectic
and enlightening compendium of research that explores

the interrelationships between the two. A companion to and
expansion on the authors’ previous books on the area, it takes
a closer look at practical business management, as influenced
by terrorist infrastructure, networks and actions.

2009 320 pp Hardback 978 1 84720 850 7 £89.95
2010 Paperback 978 1 84844 7127 £29.95
©978 1848449350

RESEARCH COLLECTION

The WTO and T
Trade in Services
Edited by Bernard Hoekman, The World Bank, US

The past few decades have witnessed a growth in the
importance of services in the economy, yet until the 1980s,
scholarly literature on economic growth and development
remained scarce. This timely two-volume collection, edited
by a leading academic in the field, brings together seminal
works on the WTO and trade in services published in the
last twenty five years.

49 articles, dating from 1985 to 2009

Contributors include: R. Adlung, J. Bhagwati, A. Deardorff, F. Eschenbach,
P. Evans, C. Fink, D. Hummels, A. Mattoo, P. Mavroidis, A. Sapir

Two volume set April 2012 ¢ 1,296 pp
Hardback 978 1 84376 260 7 c £415.00

Critical Perspectives on the Global Trading System
and the WTO series ¢ Full contents — www.e-elgar.com

Innovation and LA
Institutional Embeddedness
of Multinational Companies

Edited by Martin Heidenreich, Carl von Ossietzky
University of Oldenburg, Germany

Multinational companies are crucial actors in a global
knowledge-based economy, combining the advantages
of both globally and locally coordinated production and
innovation strategies with specific regional and national
factors. This book explores the utilization of external,
institutionally embedded knowledge in corporate
innovation processes, expounding the problematic nature
of such embeddedness. The expert contributors draw on
inter-disciplinary perspectives to explore the essential
roles of regional and national knowledge infrastructures
and the cultural and political environment of MNCs. The
question of how MNCs can best exploit institutionally
embedded knowledge is also addressed.

March 2012 ¢ 256 pp

Hardback 978 0 85793 432 1 ¢ £69.95
©978 085793 433 8

New Horizons in International Business series

New Challenges
for International
Business Research
Back to the Future

The late John H. Dunning
OBE

‘This book consists of 15 essays
written by John Dunning in the
first ten years of this century. Like
his earlier writings, these always
provide insights and pertinent analysis to take forward the
basic conversation of the field of international business.
Indeed, Dunning takes us “back to the future” with this, his
final, book.’

—Alan M. Rugman, University of Reading, UK

2010 488 pp Hardback 978 1 84844 832 2 £115.00
©978 1 84980 806 4

| TO ORDER, PHONE:
+44 1235 465500

VISIT OUR WEBSITE
www.e-elgar.com

== FOR FURTHER INFO EMAIL
info@e-elgar.co.uk



Handbook on
Small Nations

in the Global
Economy

The Contribution of
Multinational Enterprises

to National Economic
Success

Edited by
Daniel Van Den Bulcke,
Alain Verbeke and Wenlong Yuan

2009 288 pp Hardback 978 1 84376 592 9 £95.00
©978 1 84980 2390

ELGAR ORIGINAL REFERENCE

Full contents — www.e-elgar.com

Investing in the
United States

Is the US Ready for FDI
from China?

Edited by Karl P. Sauvant

With a Foreword by
Carla A. Hills and a
Preface by Karl P. Sauvant

2009 288 pp
Hardback 978 1 84844 859 9 £79.95
©978 1 84980 350 2

Studies in International Investment series

China’s Economic Miracle I
Does FDI Matter?

Eliyathamby Selvanathan, Saroja Selvanathan
and Sumei Tang, Griffith University, Australia

This unique book analyses FDI and its impact in China
as well as making valuable contributions to the theory

of FDI. The authors empirically analyse the location-
specific determinants of FDI; impact of FDI on domestic
investment, income distribution, consumption and
tourism; the relationship between FDI inflows and income
inequality; causality between FDI, domestic investment
and economic growth; and causality between FDI and
tourism. The study concludes that FDI plays a crucial,
and positive role in the Chinese economic development
of China. Rather than crowding out domestic investment,
FDl is found to stimulate economic growth by
complementing it.

April 2012 c 224 pp
Hardback 978 0 85793 680 6 c £65.00

Foreign Direct I
Investment in China

Location Determinants, Investor Differences
and Economic Impacts

Chunlai Chen, The Australian National University

‘For readers looking for a comprehensive rigorously
quantitative analysis of foreign direct investment
(FDI) in China, there is no better work than Chunlai
Chen’s Foreign Direct Investment in China. In the
book he analyzes a wide range of issues ranging
from the contribution of FDI to China’s growth to why
FDlI is concentrated in certain Chinese provinces and
not others. Readers with an economics or statistical
background will get the most out of the book, but it is
accessible and informative for many others.’

— Dwight H. Perkins, Harvard University, US
Nov 2011 c 328 pp

Hardback 978 1 84980 388 5 ¢ £79.95
©978 178100 114 1

China and the Multinationals LT

International Business and the Entry of China
into the Global Economy

Edited by Robert Pearce, University of Reading, UK

This original and important book explores how the
interaction between China and multinational enterprises
(MNEs) has the potential to affect the future of the Chinese
economy, the global economy, and international business.
It examines the interaction of two of the most important
forces affecting the development of the global economy in
recent decades — namely the opening and massive growth
of the Chinese economy, and secondly the rise in foreign
direct investment per se and the consequent strategic
restructuring of major MNEs.

Dec 2011 c 288 pp

Hardback 978 1 84844 668 7 c £75.00
©9781781001110

New Horizons in International Business series

The Determinants
of Chinese Outward
Direct Investment

Hinrich Voss, University of
Leeds, UK

‘This book provides an

excellent introduction to the
internationalization of Chinese
firms. It is guided by conventional
international business theory, but )

not a prisoner of it. It considers hard economic variables
as well as soft institutional variables. The result is a book
with original and interesting findings that illustrates at once
the unique aspects of Chinese multinationals and the
commonalities they share with multinationals from other
countries. Scholars interested in the internationalization of
emerging-market firms will find this book a rich read.”

— Ravi Ramamurti, Northeastern University, US

2011 224 pp Hardback 978 1 84844 896 4 £65.00
© 978 1 84980 956 6
New Horizons in International Business series

TO ORDER EBOOKS GET EMAIL UPDATES
see inside back cover subscribe@e-elgar.co.uk

FULL CONTENTS ONLINE
www.e-elgar.com
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Competitiveness
of the ASEAN
Countries

Corporate and Regulatory
Drivers

Edited by Philippe Gugler,
University of Fribourg,
Switzerland and

Julien Chaisse, Chinese
University of Hong Kong

In an age of increased necessity for competitiveness of
nations and at a time when the world economy is facing
recession, this book explores the possible trajectory

of ASEAN — arguably one of the most dynamic areas

in the world — as a regional economic and political

bloc. The expert contributors address the industrial
competitiveness of ASEAN and analyse the role of MNEs
against the background of the challenges of integration.
They illustrate that regional integration will only be a
success if ASEAN'’s linkages are broadened with global
partners through negotiations of Free Trade Agreements.
The book concludes that although much still remains

to be done, and many promises are still to be unveiled,
ASEAN’s ‘coming of age’ is an historic milestone.

2010 336 pp Hardback 978 1 84980 124 9 £79.95
©978 1 84980 674 9
New Horizons in International Business series

The Rise [EZ

of Asia

The ‘Flying-Geese’ Theory
of Tandem Growth and
Regional Agglomeration

Terutomo Ozawa, Colorado
State University and
Columbia Business School,
us

‘Ozawa again breaks new ground

in reformulating the flying-geese theory. . . This thought-
provoking book is a must read, together with the previous
one, for anyone who adopts the FG frame of reference
for understanding of — and research on — the topic of
economic development in an age of ever-deepening
integration.’

— From the foreword by Kiyoshi Kojima

Terutomo Ozawa introduces a newly reformulated theory
of flying-geese’ economic development, exploring

Asia’s dynamic growth and financial development. This
unique book shows how the flying-geese theory can be
expanded and applied to both the real- and the financial-
sector structural transformation of regionally clustered
economies. The author explores an array of concepts
which together help bring an understanding of the
dynamics of tandem growth and regional agglomeration
in Asia. The book also investigates the causal
mechanisms of structural upgrading and emphasizes the
critical role of multinational corporations.

2009 256 pp Hardback 978 1 84720 8156 £69.95
2011 Paperback 978 0 85793 590 8 £27.50
New Horizons in International Business series

Handbook of
Research on Asian
Entrepreneurship

Edited by Léo-Paul Dana,
GSCM - Montpellier Business
School, France and on study
leave from the University of
Canterbury, New Zealand,
Mary Han, Ryerson University,
Canada, Vanessa Ratten,
Duquesne University, US and Isabell M. Welpe
Technische Universitat Minchen, Germany

Asia is often regarded as one of the fastest growing regions
in the world, and this unique Handbook focuses on the
internationalization process and entrepreneurial dynamics
of small business within the continent.

Contributors: L. Adam, N.M. Agrawal, R. Aidis, M.M. Ali, I. Alon, S. Barthmann,
P.W. Beamish, E. Benjamin, M.K.S. Bhutta, J.F. Cassidy, R. Chandra,

H.-m. Chung, R. Clarke, L.-P. Dana, T.E. Dana, H.-b. Ding, B. Fooladi,

|. Friedberg, M.C. Galang, W.A. Ghoul, E. Gimmon, V. Heboyan, S.A. Hipsher,
E. Hopkins, M. Innes-Brown, X. Jianzhong, L. Katzenstein, J. Korosteleva,

F. Lasch, S.W. Litvin, J.W. Lu, M. Lundahl, N. Madichie, T. Mickiewicz, B. Moore,
M.J. Morris, A. Omar, S. Pennewiss, S. Prashantham, S. Ranasinghe,

V. Ratten, T. Rogmans, N.R. Sabri, G.S. Saidazimova, E. Sannikova, C. Seow,
Y. Shachmurove, F. Sjéholm, D. Smallbone, S. Sohail, M. Spence,

J. Sy-Changco, W.-L. Tan, S. Terjesen, M.T.T. Thai, S. Tiong-Aquino,

J. Weerawardena, .M. Welpe, R.W. Wright, S. Yalcin, S.-J. Yoo, W. Zhang

2009 464 pp Hardback 978 1 84720 608 4 £150.00
ELGAR ORIGINAL REFERENCE - Full contents — www.e-elgar.com

Biographical Dictionary [EIZ
of New Chinese Entrepreneurs
and Business Leaders

Edited by Wenxian Zhang and llan Alon, Rollins
College, US

‘The book is an outstanding compilation. It is easy to use,
the information is clear and well-presented, and the volume
is smart and robustly crafted. . . The book is an important
reference source for practitioners in international business,
entrepreneurs and Asian studies.’

— Bob Duckett, Reference Reviews

2009 296 pp Hardback 978 184720 636 7 £95.00
2011 Paperback 978 1 84980 130 0 £29.95
©978 184844 9510

ELGAR ORIGINAL REFERENCE < Full contents — www.e-elgar.com

Corruption and its Manifestation
in the Persian Gulf

Hossein Askari, Scheherazade Sabina Rehman,
George Washington University and Noora Arfaa,
The World Bank, US

The authors of this timely book investigate various forms
and measures of corruption, examine whether corruption
is more acute in Persian Gulf countries than elsewhere,
and illustrate the unique forms it takes in oil- and natural
gas-rich economies.

2010 168 pp Hardback 978 184720 612 1 £65.00
©978 1 84980 640 4

TO ORDER, PHONE: -‘ VISIT OUR WEBSITE
www.e-elgar.com

+44 1235 465500

== FOR FURTHER INFO EMAIL
info@e-elgar.co.uk



KEY TITLE

Cross-Cultural K
Management in Practice
Culture and Negotiated Meanings

Edited by Henriett Primecz, Corvinus University
of Budapest, Hungary, Laurence Romani,
Stockholm School of Economics, Sweden and
Sonja Sackmann, University of Bw Munich,
Germany

‘This is a unique, alternative view of culture that has
both practical and theoretical significance. The creative
analysis of cases from around the world moves the

field beyond the sophisticated stereotyping that can
result from relying solely on cultural value dimensions

to decode interactions. The cases address significant
cross-cultural issues, providing useful lessons and richer
perspectives on culture.’

— Joyce Osland, San José State University, US

Nov 2011 ¢ 192 pp
Hardback 978 184980 407 3 ¢ £65.00
©978 0 85793 872 5

Strategic Alliances,
Mergers and Acquisitions

The Influence of Culture on Successful
Cooperation

Edited by Jan Ulijn, Open University and
Eindhoven University of Technology,

Geert Duysters, Eindhoven University of
Technology, Tilburg University and UNU-MERIT
and Elise Meijer, Eindhoven University of
Technology, The Netherlands

‘Organizational flirts and marriages — alliances, mergers
and acquisitions — are dramatic examples of how

soft cultures can produce hard facts of success or

failure. Decisions born from human vanity can lead to
destruction of human capital. The chapters selected by
Ulijn, Duysters and Meijer illustrate the many facets of
organizational family life for the scholar and, hopefully, for
the decision-maker who considers another move.’

— Geert Hofstede, author of Culture’s Consequences

2010 304 pp Hardback 978 1 84844 336 5 £79.95
© 978 1 84980 561 2

RESEARCH COLLECTION

International and =T
Global Strategy

Edited by Torben Pedersen, Copenhagen
Business School, Denmark

31 articles, dating from 1980 to 2009
Contributors include: P. Buckley, Y. Doz, T. Frost, S. Ghoshal, H. Gunnar,
A. Gupta, M. Hansen, T. Kostova, C. Prahalad, A. Rugman

March 2012 ¢ 656 pp
Hardback 978 1 84844 234 4 c £210.00
Strategic Management series

Full contents — www.e-elgar.com

Enhancing Global
Competitiveness
through Sustainable
Environmental
Stewardship

Edited by Subhash C. Jain,
University of Connecticut and

Ben L. Kedia, University of
Memphis, US

It is apparent that environmental issues affect the livelihoods
and well being of individuals, communities and businesses
the world over. In that vein, this book examines the impact
that climate change and other environmental factors have on
business.

2011 256 pp Hardback 978 1 84844 874 2 £65.00
©978 0 85793 325 6
New Horizons in International Business series

Managing the
Contemporary
Multinational

The Role of Headquarters

Edited by UIf Andersson,
Copenhagen Business School,
Denmark and UIf Holm, Uppsala
University, Sweden

Managing the Contemporary
Multinational explores the role of
headquarters in different structures of multinational firms
and shows how this role is affected by the complexity of
contemporary research.

2010 336 pp Hardback 978 1 84844 807 0 £85.00
© 978 1 84980 320 5
New Horizons in International Business series

Global Outsourcing
Strategies

The Internationalisation
of the Electronics Industry

Lucio Cassia, University of
Bergamo, Italy

‘This book is an enormous and impres-
sive work on the development of global
outsourcing strategies in the electronic
industry, and offers a well balanced
mix of practical and theoretical discourse on the topic. The
book is suited primarily for practitioners and MBA students to
learn about the extent and evolution of outsourcing arrange-
ments as well as major players in the industry. For academics,
the in-depth analysis of those major players in the industry
adds realism to their conceptual understanding.’

— Masaaki Kotabe, Temple University, US

2010 288 pp Hardback 978 1 84980 151 5 £69.95
©978 178100 078 6

TO ORDER EBOOKS  GET EMAIL UPDATES
see inside back cover subscribe@e-elgar.co.uk

FULL CONTENTS ONLINE
www.e-elgar.com
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KEY TITLE

Handbook of Research LT
on Born Globals

Edited by Mika Gabrielsson, University of Eastern
Finland and V.H. Manek Kirpalani, Bloomsburg
University, Pennsylvania, US and Concordia University,
Canada

‘The immense literature on born globals contains a cottage
industry of research that includes many different definitions,
operationalizations and conclusions. It is time to reflect on what
insights we have gained. The editors have really succeeded

in putting a highly needed great Handbook together that
presents this at its best. It will stimulate further research. It is an
appealing, useful and well crafted end product.’

— Torben Pedersen, Copenhagen Business School, Denmark

Contributors include: A. Aspelund, M. Baum, S. Freeman, |. Galvan-Sanchez,

M. Garcia, P.N. Ghauri, R.-J. Jean, R. Kabst, O. Kuivalainen, L.C. Leonidou,

N. Lovdal, R. McNaughton, J. Partanen, N. Pezderka, A. Rialp, S. Saarenketo.
S.Samiee, C. Schwens, P. Servais, M. Sheppard, R. Shneor, V.C. Simdes,

R.R. Sinkovics, C.A. Solberg, K. Ukrainski, T.J. Vapola, T. Vissak, X. Zhang, H. Zou

Dec 2011 ¢ 416 pp

Hardback 978 1 84844 953 4 ¢ £125.00

©978 0 85793 804 6

ELGAR ORIGINAL REFERENCE ¢ Full contents — www.e-elgar.com

International Entrepreneurship LT
in the Life Sciences

Edited by Marian V. Jones, University of Glasgow,
Colin Wheeler, Portsmouth Business School, UK and
Pavlos Dimitratos, Athens University of Economics
and Business, Greece and University of Glasgow, UK

‘The processes of internationalization, innovation and venture-
creation in high-technology new ventures are inextricably
intertwined. This is particularly true in the uncertain and
troubled waters of the life sciences industry where startups
with very uncertain futures are required to face significant
challenges in short windows of opportunity. Navigating these
waters is not straightforward, either for those immediately
involved in it, or for those trying to understand it. This book is
a must-read for anyone who is serious about understanding
entrepreneurship in the biotechnology industry.’

— Alberto Onetti, CrESIT (Research Center for
Innovation and Life Science Management), Italy

Sept 2011 360 pp Hardback 978 1 84980 819 4 £95.00
©978 1 84980 820 0

The Process of ITE
Internationalization in Emerging
SMEs and Emerging Economies
Edited by Hamid Etemad, McGill University, Canada

This book, the fourth volume in the McGill International
Entrepreneurship series, brings together 25 top scholars to
explore the structural complexities, evolving relations and
dynamic forces that are shaping the new system of multi-polar,
multi-level international business relations.

May 2012 c 304 pp
Hardback 978 1 78100 318 9 ¢ £75.00
The McGill International Entrepreneurship series

Science and
Technology
Based Regional
Entrepreneurship

Global Experience in
Policy and Program
Development

Edited by Sarfraz A. Mian,
State University of New York,
Oswego, US

Providing a global survey of public policies and programs
for building national and regional ecosystems of science
and technology based entrepreneurial development,

this book offers a unique analysis of the advances, over
the last several decades and in light of the experiential
knowledge gained in various parts of the world, in the
understanding of innovation systems in the pursuit of
developing these economies. Presenting nineteen case
studies of diverse developed and emerging economy
nations and their regions, more than thirty expert authors
describe an array of policy and program mechanisms that
have been implemented over the years.

2011 488 pp Hardback 978 1 84720 390 8 £120.00
©978 0 85793 629 5

Contemporary Microenterprise
Concepts and Cases

Edited by Joseph Mark S. Munoz, Millikin
University, US

While there have been numerous books and articles
written on the popular topic of ‘microfinance’, few books
have been written on the business model behind it: the
‘microenterprise’. Due to its diversity of thought and
high quality of chapter contributions, this book is poised
to be the book on ‘microenterprises’. Contemporary
Microenterprise is a collage of the latest research and
viewpoints on the subject by recognized academics and
experts from around the globe.

2010 336 pp Hardback 978 184844 9527 £79.95
©978 1 84980 804 0

SMEs in a Globalised World

Survival and Growth Strategies on Europe’s
Geographical Periphery

Edited by Helena Lenihan,

Bernadette Andreosso-O’Callaghan, University
of Limerick, Ireland and Mark Hart, Aston
University, UK

This insightful book shows how small and medium
enterprises (SMEs) from some of the traditionally less
dynamic peripheral economies of the ‘old’ EU — namely
Ireland, ltaly, Portugal and Spain — have responded

to the twin challenges of globalisation and industrial
restructuring. Through a series of unique case studies the
contributing authors discuss how these economies, and
in particular the SME sector, can be transformed.

2010 256 pp Hardback 978 1 84844 009 8 £65.00
©978 1 84980 5353

{1 TO ORDER, PHONE: -‘ VISIT OUR WEBSITE
www.e-elgar.com

+44 1235 465500
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European
Entrepreneurship
in the Globalizing
Economy

Edited by Alain Fayolle,
EMLYON Business School,
France and Solvay Brussels
School of Economics and
Management, Belgium and
Kiril Todorov, University of
National and World Economy, Bulgaria

What role can entrepreneurship play in a European
economy that is more and more open to the rest of the
world? In this European Union construction, what is

the place of the nation states and economies that have
only recently converted to a free market economy? It is
these questions, among others, that the book explores
and discusses in particular. The future steps required in
developing European entrepreneurship in a dynamic and
international context are also analyzed and synthesized.

2011 256 pp Hardback 978 1 84980 821 7 £69.95
©978 1 84980 822 4
European Research in Entrepreneurship series

The Life Cycle
of New Ventures

Emergence, Newness and
Growth

Edited by Candida G. Brush,
Babson College, US,

Lars Kolvereid, Boda
Graduate School of Business,
L. @ystein Widding and
Roger Sgrheim, Norwegian
University of Science and Technology, Norway

The contributors to this book provide a cross-national
comparison of venture emergence, newness and growth.
Their chapters examine the influences of cultural, social
and economic factors on venture development, compare
the approaches of entrepreneurs who move from idea to
emerging organization, and investigate acquisition and
development of resources in growth and performance.

2010 240 pp Hardback 978 1 84844 697 7 £65.00
© 978 1 84980 653 4

Y e THOMSON REUTERS
/¢ BOOK CITATION INDEX

We are one of the first publishers to agree to include
book titles in the new Thomson Reuters’ Book Citation
Index. Historically only leading journals and conference
proceedings have been included in the citation index
which is accessed through the Thomson Reuters’ Web of
Knowledge research platform by 20 million users across
3,800 research institutions in 90 countries. We expect that
this initiative will increase the visibility of Elgar books and
help to ensure that citations to your work in our books are
fully recognised.

We welcome our authors to contact their commissioning
editor for more information.

To order a free copy of our

ENTREPRENEURSHIP
CATALOGUE

contact our Cheltenham

office (see inside cover)
or email: info@e-elgar.co.uk

Or download a copy from
www.e-elgar.com

Handbook

of Research

on European
Business and
Entrepreneurship

Towards a Theory of
Internationalization

Edited by Léo-Paul Dana,
GSCM — Montpellier Business
School, France and on study leave from
the University of Canterbury, New Zealand,
Isabell M. Welpe, Technische Universitat
Muinchen, Germany, Mary Han, Ryerson
University, Canada and Vanessa Ratten,
Duquesne University, US

‘This is a timely and interesting book that brings

together some of the most insightful contributions on the
internationalization of new ventures, with an emphasis
on the European experiences. Assembling some of the
best scholars, the book offers a distinctively European
perspective — one that deserves recognition, analysis
and discussion. | applaud the editors for doing such a
masterful job in bringing a great group of researchers
and ideas together. | highly recommend this book for any
serious researcher and scholar.’

— Shaker A. Zahra, University of Minnesota, US

Contributors: T. Aimor, G. Baldacchino, B. Bogunovi¢, A. Brige,

D. Brooksbank, H. Bruining, A. Coduras, |. Correia, C. Cruz, L.-P. Dana,

M. Danson, Z. Daskalovski, J. Degadt, I. de la Vega, W. De Maeseneire,

P. Dimitratos, A. Dubouskaya, T. Elenurm, M. Fink, N. Goldmann,

R.T. Hamilton, M. Han, C.B. Hegarty, E. Helinska-Hughes, J.A. Hessels,

U. Hommel, M. Hughes, J. Johanson, D. Jones-Evans, R. Justo, L. Kéllay,
S. Karabati, H.-R. Kaufmann, S. Kinkel, R. Klapper, K. Kolarov, H. Landstrém,
G. Lay, I. Lengyel, A. Lockett, A. Lofgren, T.K. Madsen, Y. Makogon,

S. Maloca, M. Mandi¢, S. Manigart, E. Masurel, A. Mattiacci, H. Mesure,

A. Miettinen, A.l. Mockaitis, S.L. Moskowitz, B.B. Nielsen, T. Orekhova,

M. Pasic, W.R. Pendergast, O. Petiz, B. Piasecki, D. Pickernell, M. Proenca,
S. Pruthi, K. Pusnik, E.S. Rasmussen, V. Ratten, M. Rebernik, M. Risteska,
A. Rogut, L. Sear, P. Servais, D.D. Sharma, V. Shein, C. Simoni, S. Slava,
M. Slonimska, A. Slonimski, D. Smallbone, H. Snee, M. Spence, G. Sperling,
A. Sunje, S. Teodorowicz, A. Thrassou, K. Todorov, D. Tolstoy, F. Ullah,

D. Vianelli, T. Volery, T. Volkova, |. Voudouris, T. Vranesevi , D. Vrontis,

1.M. Welpe, F. Welter, G. Whittam, M. Wright, L. Zanni, A. Zhuplev

2008 800 pp Hardback

978 1 84542 501 2 £175.00

2010 Paperback 978 1 84980 081 5 £45.00
©978 1848441309

ELGAR ORIGINAL REFERENCE

Full contents — www.e-elgar.com

TO ORDER EBOOKS GET EMAIL UPDATES
see inside back cover subscribe@e-elgar.co.uk

FULL CONTENTS ONLINE
www.e-elgar.com

<
-
m
P
s
=
o
<
>
r
m
<
-
A
m
v
A
m
<
m
(=
A
»
=
v




o)
Z
=
il
X
x
g
=
-l
g
<
)
=
g
<
[+
1]
=
&

INTERNATIONAL HRM

Handbook of T
Islamic Marketing

Edited by Ozlem Sandikci, Bilkent University,
Turkey and Gillian Rice, Thunderbird School of
Global Management, US

“This ambitious and timely collection will be enormously
valuable to readers in the practice and study of the
growing field of Muslim marketing and branding. Essays
range expertly across key sectors (notably finance,
food, and fashion) and territories (of Muslim majority and
minority population). Contributors elaborate the diversity
of Muslim experiences, beliefs, and practices that must be
taken into account by marketing professionals seeking to
exploit this newly recognized market. Academic authors
provide helpful postscripts for marketers, making clear the
links between their nuanced historicized understanding
of contemporary transnational, global, and local forms
of Muslim identity and practice. This book provides
an essential guide to those who study and those who
participate in Muslim branding and marketing.’

— Reina Lewis, London College of Fashion, UK
Contributors include: B. Agirdir, R. Al-Abdulrazak, A.J. Ali, S.F.S. Alwi,
Y. Aslanbay, A. Balasescu, R. Belk, J.D. Chandler, D. Chong, M.H. Cone,
M. El-Fatatry, M.F. EISahn, A.M. Everett, M.F. Farah, G. Ger, G. Ghariani,
K. Gillespie, F. Hag, S. Hassan, H. Hino, E.C. Hirschman, S.L.T. Khan,
M. Kurdy, C.H. Lee, V. Lehdonvirta, T.C. Melewar, N. Muhamad, R. Muhamad,
S. Prokopec, G. Rice, O.H. Sanaktekin, O. Sandikcl, F. Smaoui, R. Sobh,
P. Temporal, S. Tepe, C. Thibos, M. Touzani, H.Y. Wong, O.M. Yacout,
K.B. Yap, RN.R. Yusof

Oct 2011 c 560 pp

Hardback 978 1 84980 013 6 £145.00

®978 0 85793 602 8 * ELGAR ORIGINAL REFERENCE
Full contents — www.e-elgar.com

Handbook of Research on LT
Comparative Human Resource
Management

Edited by Chris J. Brewster, University of
Reading, UK and Wolfgang Mayrhofer, WU Wien,
University of Economics and Business, Austria

‘This highly commendable book is a must-have for any
scholar or practitioner of international HRM, specifically
comparative HRM. It brings together articles from
highly respected scholars in the field and provides

a comprehensive overview of a variety of important
aspects: major conceptual issues of comparative HRM;
comparative analyses of a vast area of HRM functions;
and overviews of a large array of national HRM models.
By providing us with this encompassing collection of
instructive articles in the area of comparative HRM, this
book is truly unique.’

— Markus Pudelko, Tiibingen University, Germany

Contributors include: P. Aimond, M.J. Belizén Cebada, C. Bischoff,

T. Bondarouk, P. Boselie, P. Boxall, J. Brandl, C. Brewster, P. Budhwar,

D.G. Collings, N. Collins, G.M. Combs, F. Dany, A. Davila, P. Debroux,

P. Dowling, I. Ehnert, M. Elvira, A. Engle, E. Farndale, M. Festing,

G. Florkowski, S. Frenkel, B. Gerhart, M.C. Gonzalez, S. Hayashi, N. Heraty,
S. Jackson, T. Kiyomiya, A. Klarsfeld, C. Knapp, H.H. Larsen, M. Lazarova,
Y-t. Lee, D. Lepak, C. Mabey, W. Mayrhofer, K. Mellahi, M. Morley, A. Nehles,
W. Nienhiiser, J. Paauwe, T. Peltonen, A. Pendleton, E. Poutsma, M. Ramirez,
J. Quintanilla, A. Psychogios, S. Reiche, H. Ruel, C.S. Runda, I. Sahakiants,
R. Schuler, P. Sparrow, L. Susaeta, L.T. Szamosi, |. Tarique, O. Tregaskis,

E. Vaara, A. Varma, C. Warhurst, M. Warner, |. Weller, J. Wisansing, G. Wood,
Y. Zhu

Feb 2012 ¢ 560 pp Hardback
978 1 84720726 5 ¢ £155.00 » ©978 0 85793 871 8

ELGAR ORIGINAL REFERENCE « Full contents — www.e-elgar.com

Handbook of Research T
in International Marketing,
Second Edition

Edited by Subhash C. Jain, University of Connecticut,
US and David A. Griffith, Michigan State University,
us

The global expansion of business has generated a
tremendous interest among scholars, but there remains a
strong need for theoretical insights into conducting marketing
operations abroad. This thoroughly revised edition addresses
this lack in the extant literature. The book consists of insights
from leading scholars in international marketing, working not
only to advance the theoretical underpinnings of today’s most
important international marketing issues, but also to provide
insights for how the field of scholarship and practice

of international marketing might develop in the future.
Contributors include: Y. Bao, E. Berger, S.T. Cavusgil, C.S. Craig, S.P. Douglas,
A. El Banna, J. Evans, F. Fastoso, E. Gencturk, D.A. Griffith, L.C. Leonidou,

S.C. Jain, J.K. Johansson, D. Kandemir, P. Magnusson, P. Matthyssens,

S.A. Murphy, C.C. Nakata, N. Papadopoulos, P. Pauwels, J.I. Rojas-Méndez,

E. Ruzo, S. Samiee, R. Sarathy, J.T. Simpson, C.M.P. Sousa, R. Varadarajan,

S.A. Westjohn, J. Whitelock, S. Xu, G. Yalcinkaya, A. Yaprak, C. Yeo, S. Zhang

Nov 2011 ¢ 416 pp
Hardback 978 1 84980 302 1 c £120.00
©978 1 84980 612 1

ELGAR ORIGINAL REFERENCE -« Full contents — www.e-elgar.com

Handbook of Research on
International Advertising

Edited by Shintaro Okazaki, Universidad Autbnoma
de Madrid, Spain

‘Almost 50 of the leading researchers, teachers and thought
leaders have come together to brilliantly cover the complex
and evolving field of international advertising research. From
culture to methodologies to the newest in digital approaches,
international advertising research has never gotten as com-
pete coverage as found in this one volume.’

— Don E. Schultz, Northwestern University, US

Feb 2012 ¢ 500pp Hardback 978 1 84844 858 2 ¢ £120.00
©978 178100 104 2
ELGAR ORIGINAL REFERENCE

Handbook of Research in [T
International Human Resource
Management, Second Edition

Edited by Giinter K. Stahl, Wirtschaftsuniversitat
Wien, Austria, Ingmar Bjorkman, Hanken School of
Economics, Finland and affiliated with the INSEAD
Euro-Asia and Comparative Research Centre and
Shad Morris, Ohio State University, US

Acclaim for the first edition:

‘Handbook of Research in International Human Resource
Management represents a welcome contribution of IHRM
literature and will be required readings for both novices and
veteran researchers.’

— Dana B. Minbaeva, British Journal of Industrial Relations

Jan 2013 ¢ 672 pp

Hardback 978 1 84980 918 4 ¢ £175.00

©978 184980919 1

ELGAR ORIGINAL REFERENCE -« Full contents — www.e-elgar.com
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eBook collection

For more info: sales@e-elgar.co.uk

Handbook of Research on
Entrepreneurship Policies in
Central and Eastern Europe
Edited by Friederike Welter
and David Smallbone

2011 272 pp 978 0 85793 353 9 £95.00

Handbook of Research on Innovation
and Entrepreneurship

Edited by David B. Audretsch,

Oliver Falck, Stephan Heblich and
Adam Lederer

2011 528 pp 978 184980 776 0 £150.00

World Encyclopedia
of Entrepreneurship
Edited by Léo-Paul Dana

2011 512 pp 978 1 84980 845 3 £160.00

Handbook of Research
on New Venture Creation

2011 416 pp 978 085793 306 5 £140.00

The Handbook of Research on Top
Management Teams

Edited by Mason A. Carpenter
2011 456 pp 978 0 85793 320 1 £135.00

Research Handbook on the Future
of Work and Employment Relations
Edited by Keith Townsend and
Adrian Wilkinson

2011 432 pp 978 0 85793 636 3 £130.00

Handbook of Intuition Research
Edited by Marta Sinclair

2011 296 pp 978 0 85793 637 0 £110.00

Handbook on International
Corporate Governance
Country Analyses, Second Edition
Edited by Christine A. Mallin

2011 480 pp 978 184980 829 3 £145.00

Edited by Kevin Hindle and Kim Klyver

Business & Management Handbooks

63 titles dating from 2004 — August 2011 « Discount price: £5,392

Research Handbooks are state-of-the-art overviews of the current scholarly thinking in both established
and emerging fields in business and management. They provide a vital starting point for research in a
given field, and are ideal supplementary reading for both undergraduate and postgraduate courses.

Purchasing the complete e-collection of Research Handbooks has added advantages:-

e University-wide multi-user license ensuring that each book or chapter
can be used easily in course materials

e Cross-campus and off-site access facilitates greater usage of the content

Available on your favourite eBook platform (see inside back cover), so easy to purchase and no
requirement for new license agreement if you already have an eBook aggregator agreement in place.

International Handbook on Diversity
Management at Work

Country Perspectives on

Diversity and Equal Treatment

Edited by Alain Klarsfeld
2010 360 pp 9781849806893 £125.00

International Research Handbook on
Successful Women Entrepreneurs
Edited by Sandra L. Fielden and
Marilyn J. Davidson

2010 256 pp 978 184980669 5 £99.95

Handbook of Research on Strategy
Process

Edited by Pietro Mazzola

and Franz W. Kellermanns

2010 624 pp 978 184980 728 9 £165.00
Handbook of Research

on Social Entrepreneurship
Edited by Alain Fayolle

and Harry Matlay

2010 352 pp 978 184980 468 4 £125.00

Handbook of Employee Engagement
Perspectives, Issues, Research and
Practice

Edited by Simon L. Albrecht

2010 464 pp 978 1 84980 637 4 £135.00
New Horizons in Management series

Handbook of Employment and Society
Working Space

Edited by Susan McGrath-Champ,
Andrew Herod and Al Rainnie

2010 520 pp 978 184980 630 5 £140.00

Handbook of Research on Nonprofit
Economics and Management

Edited by Bruce A. Seaman

and Dennis R. Young

2010 368 pp 978 184980 352 6 £150.00

Total list price: £8,295 « with 35% discount: £5,392

35% discount

Research Companion to Green
International Management Studies

A Guide for Future Research, Collaboration
and Review Writing

Edited by Deborah E. de Lange
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