
ENTREPRENEURSHIP
2012
NEW TITLES 
SELECTED BACKLIST  •  EBOOKS

Entrepreneurship & Innovation  •  GENDER & ENTREPRENEURSHIP  
ENTREPRENEURSHIP & DEVELOPMENT  •  NEW VENTURE CREATION 
Entrepreneurship EDUCATION  •  SOCIAL ENTREPRENEURSHIP 
INTERNATIONAL ENTREPRENEURSHIP  •  FAMILY BUSINESS  

Edward Elgar Publishing  •  www.e-elgar.com 



Creativity & Entrepreneurship.......................................................10
Entrepreneurship & Development.................................................23
Entrepreneurship & Innovation......................................................12
Entrepreneurship & Knowledge.....................................................16
Entrepreneurship & Organisational Behaviour..............................24
Social Entrepreneurship................................................................25
Entrepreneurship & Regions.........................................................19
Entrepreneurship & Strategy...........................................................6
Entrepreneurship Education.......................................................... 11
Entrepreneurship Policy................................................................10
Entrepreneurship.............................................................................2
Family Business..............................................................................9
Gender & Entrepreneurship..........................................................26
International Entrepreneurship......................................................18
New Venture Creation & Entrepreneurial Finance..........................7
Textbooks........................................................................................1
Author/Title Index..........................................................................27

EBOOKS

 
 To receive information on our new titles please 
email subscribe@e-elgar.co.uk, including your 
areas of interest and whether you would prefer to 
receive email bulletins, or catalogues and leaflets 
by post (in which case please provide your mailing 
address).
You can unsubscribe at any time by emailing 
unsubscribe@e-elgar.co.uk. If you wish to receive 
electronic information only, please let us know.

Dates and prices may be subject to change.

KEEP UP TO DATE

New book proposals are always welcome, please email 
Francine O’Sullivan: fran@e-elgar.co.uk 

Please apply to our Cheltenham address or email with 
full journal details to: reviews@e-elgar.co.uk

SUBMISSIONS

REVIEW COPIES

KEY

For more information see page 17

www.e-elgar.com

EDWARD ELGAR PUBLISHING – AN INDEPENDENT FAMILY BUSINESS SINCE 1986

CONTENTS	HI GHLIGHTS

see page 23 see page 18

see page 3 see page 19

Entrepreneurship
By Robert A. Baron
see page 1

New Perspectives on Firm Growth
By Per Davidsson
see page 2

MORE INFORMATION

Paperback books marked with this symbol are  
available on inspection. Please contact our  
Cheltenham address or email with full course details 
inspections@e-elgar.co.uk

Books with this symbol are published from December 2011.

Books marked with this symbol have been recently released 
in paperback.

NEW

NEW PB

ELGAR ORIGINAL REFERENCE
Authoritative and original works, including handbooks, 
companions, dictionaries, and encyclopedias in key areas.

RESEARCH COLLECTION

Our highly acclaimed research collections comprise previously 
published articles and papers, reproduced as originally published.

TEXT
BOOK

This book is available as an eBook 

All eBook suppliers below offer perpetual access to institutional 
and research libraries only. For security reasons, eBook PDF files 
are held on remote servers. No download options available.

Dawsonera  
– www.dawsonera.com
EBL – www.eblib.com
Ebrary – www.ebrary.com/corp

eBooks on EBSCOhost 
– www.ebscohost.com/ebooks
Myilibrary  
– www.myilibrary.com

LIBRARIES

We can compile tailored eBook packages for your institution.  
Please email sales@e-elgar.co.uk with your requirements  
and we will put together a discounted price quote for you.  
For more information see page 16.

EBOOK COLLECTIONS

For individuals wishing to buy our eBooks, please visit:
Ebooks.com – www.ebooks.com 
Google ebookstore – www.books.google.com/ebooks

INDIVIDUALS
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Paperback books on pages 1 and 2 are available on 
inspection. To order an inspection copy, please contact 
our Cheltenham address or email with full course details 
to inspections@e-elgar.co.uk

Textbooks are available on a 30-day inspection basis 
for adoption on courses of 12 or more students.  
After 30 days the book should be either:
1. Adopted (please provide bookshop/course details)
2. Paid for
3. Returned in saleable condition.

TEXTBOOKS – ORDER YOUR INSPECTION COPIES NOW

Entrepreneurship  NEW  
in Theory and Practice
Paradoxes in Play
Edited by Suna Løwe Nielsen, Kim Klyver, 
Majbritt Evald and Torben Bager, University  
of Southern Denmark
This unique textbook on entrepreneurship, aimed primarily 
at bachelor level students, provides the reader with a 
broad overview of the entrepreneurship phenomenon. 
It focuses on the emergence, evaluation and organizing 
of opportunities in various organizational contexts. Each 
chapter kicks off with a real-life international case story 
by high-profile entrepreneurship scholars, including 
William B. Gartner, Saras Sarasvathy, Alain Fayolle, Kevin 
Hindle, Thomas Cooney, Anita Van Gils and Ann Clarke. 
Theories of entrepreneurship are embedded with tensions 
and dilemmas, which this book presents as a collection 
of paradoxes for each theme and chapter. The book 
challenges the reader to be critical and to take a stand on 
the many paradoxical situations entrepreneurs encounter 
on their entrepreneurial journey. 

A case-rich introductory text for undergraduates in 
entrepreneurship.

Dec 2012  c 208 pp   
Hardback  978 0 85793 529 8  c £65.00 
Paperback  978 0 85793 531 1  c £19.95 
e  978 0 85793 530 4

TEXTBOOK  
Understanding 
Entrepreneurship
Björn Bjerke, Linnaeus 
University, Sweden
‘It is an important book. . . 
Bjerke’s subjectification of 
entrepreneurship enmeshed in 
the understanding perspective 
provides an excellent springboard 
for beginning to “understand” 
entrepreneurship in mainstream 
research.’

– Maria Aggestam, International Small Business Journal

2007  288 pp  Hardback  978 1 84720 066 2  £77.00   
2007  Paperback  978 1 84720 067 9  £25.00

Entrepreneurship  NEW

An Evidence-based Guide
Robert A. Baron, Oklahoma State University, US
An ideal text for undergraduate and MBA courses  
in business, engineering and the social sciences.

The early years of the 21st Century could well be called 
the ‘decade(s) of the entrepreneur’. Entrepreneurship is an 
often-featured topic in magazine and newspaper articles, 
popular television shows and major films. Universities 
have added courses, departments, and even schools of 
entrepreneurship to their catalogs, and governments at all 
levels are competing to develop programs to encourage 
entrepreneurship. A key reason behind this growing interest 
is the widely held belief – supported by economic data – 
that entrepreneurship is a powerful engine of economic 
growth.  

By presenting accurate knowledge about entrepreneurship 
itself, this book serves to convert the rising tide of interest 
in entrepreneurship into advice and guidance that can 
actually assist entrepreneurs in achieving their goals. This 
book presents valid information concerning the factors that 
encourage entrepreneurship’s emergence, including the 
conditions that shape its outcomes and how it unfolds as a 
process. This text draws on two key sources of knowledge 
– input from entrepreneurs and the findings of empirical 
research obtained through systematic research. As the 
sub-title suggests, however, emphasis is placed on the 
latter whenever possible because the information individual 
entrepreneurs possess cannot readily serve as the basis for 
general principles or guidelines since it is unique to each 
entrepreneur. By combining evidence-based knowledge 
with the hard-earned wisdom of experienced entrepreneurs, 
this volume offers a balanced and inclusive guide useful to 
both current and aspiring entrepreneurs.

Entrepreneurship is indeed a driving force of economic 
growth. But beyond that, it is also a key mechanism through 
which human creativity, ingenuity, skill, and energy are 
converted into tangible outcomes that can, and often do, 
change the world in ways that enhance and enrich human 
welfare. This volume will be of particular interest to students 
of entrepreneurship in a broad array of fields ranging from 
business and management to engineering and governance. 
Suitable for undergraduate courses and graduate programs 
alike, this book is frontier blazing in its own right and will 
help those who read it be so as well. 

March 2012  c 264 pp   
Hardback  978 1 78100 037 3  c £75.00 
Paperback  978 1 78100 039 7  c £25.00 
e  978 1 78100 038 0

TEXTBOOK TEXTBOOK

TEXTBOOK
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TO ORDER EBOOKS
see inside back cover
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Entrepreneurial Processes  NEW   
in a Changing Economy
Frontiers in European Entrepreneurship 
Research
Edited by Friederike Welter, Jönköping 
International Business School, Sweden,  
David Smallbone, Kingston University, UK  
and Anita Van Gils, Maastricht University,  
The Netherlands
This insightful book presents leading-edge European 
research on entrepreneurial processes in a changing 
global world. The contributors take a closer look at what 
constitutes entrepreneurial processes; how entrepreneurs 
develop their businesses and access critical resources in 
times of crisis; and which roles knowledge and innovation 
play in continuous venture development. The chapters 
included in this volume give a flavour of the themes and 
approaches featuring in contemporary entrepreneurship 
and small business research in Europe. .

June 2012  c 208 pp   
Hardback  978 1 78100 472 2  c £65.00 
e  978 1 78100 473 9
Frontiers in European Entrepreneurship series

Entrepreneurship  NEW   
as Experience
Michael H. Morris, Christopher G. Pryor, 
Oklahoma State University and  
Minet Schindehutte, Syracuse University, US
Do entrepreneurs create ventures or do venture 
experiences create entrepreneurs? The authors of 
Entrepreneurship as Experience propose that the answer 
is ‘both’. This important volume examines how individuals 
experience the creation of a venture as it happens and how 
that experience determines the types of entrepreneur and 
venture that ultimately emerge.

May 2012  c 224 pp   
Hardback  978 1 84844 048 7  c £65.00 
e  978 1 78100 518 7

New Perspectives  NEW  
on Firm Growth
Per Davidsson, Queensland University of 
Technology, Australia and the Jönköping 
International Business School, Sweden and  
Johan Wiklund, Syracuse University, US and 
Jönköping International Business School, Sweden
This new volume presents a collection of cutting-edge 
works by two of the leading researchers of firm growth. 
The studies extend previous research by providing 
stronger theoretical underpinnings and using longitudinal 
databases that can separate in time the firms’ growth from 
its presumed causes. They also break new ground by 
examining different modes of growth, such as sales growth 
vs. employment growth, and organic growth vs. acquisition-
based expansion. 

Aug 2012  c 224 pp   
Hardback  978 0 85793 360 7  c £65.00 
e  978 0 85793 361 4

Entrepreneurial Opportunity  NEW

Edited by Dean A. Shepherd, Indiana University, 
Bloomington and Denis Grégoire, Georgia State 
University, US
This authoritative collection presents the most important 
and influential contributions to the study of entrepreneurial 
opportunity. The first section investigates the nature of 
entrepreneurial opportunity. The second presents the best 
work of the last ten years on the dynamics and nature of 
opportunity emergence. The careful selection of articles, 
alongside an original introduction by the editors, concludes 
by highlighting the varying contexts in which entrepreneurial 
opportunity can occur and strategies for researching it. 
38 articles, dating from 1987 to 2011  
Contributors include: T. Baker, R. Baron, P. Davidsson, D. Dimov, J.E. Dutton, 
I.M. Kirzner, J.S. McMullen, S. Sarasvathy, S.A. Shane, D. Ucbasaran 

Aug 2012  c 832 pp   
Hardback  978 1 78100 046 0  c £270.00
Full contents – www.e-elgar.com

Entrepreneurship in Recession
Edited by Simon C. Parker, University of Western 
Ontario, Canada
This timely volume discusses the role of entrepreneurship in 
recessions. Simon Parker has selected the key contributions 
in the literature, which seek to explain why economies 
enter into and emerge from recession, and the involvement 
of entrepreneurs in this process. A central theme is the 
contribution of entrepreneurship to the creation and 
propagation of business cycles. A combination of theoretical 
and empirical studies is included, and there is a particular 
focus on a salient issue which arises in recessions, namely 
unemployment. 
28 articles, dating from 1940 to 2009 
Contributors include: Z. Acs, B. Bernanke, D. Evans, M. Gertler, P. Gompers,  
B. Jovanovic, S. Kuznets, J. Lerner, A. Shleifer, D. Storey

Series no. 20  2011  584 pp   
Hardback  978 1 84980 045 7  £195.00
The International Library of Entrepreneurship series
Full contents – www.e-elgar.com

World Encyclopedia  
of Entrepreneurship
Edited by Léo-Paul Dana, GSCM – Montpellier 
Business School, France and on study leave from 
the University of Canterbury, New Zealand 
This comprehensive reference work, written by some of the 
most eminent academics in the field, contains entries on 
numerous aspects of entrepreneurship.

Contributors: Z.J. Acs, K. Althoff, R.B. Anderson, A. Atherton, D.B. Audretsch, 
U. Backes-Gellner, G. Baldacchino, W.J. Baumol, D. Bögenhold, J. Bonnet,  
R.T. Bradley, T. Brau, M. Casson, P. Cussy, L.-P. Dana, T.E. Dana, A.A. Degen,  
S. Down, U. Fachinger, A. Fayolle, L. Ferguson, L.J. Filion, K. Frith, Y. Gasse,  
W.A. Ghoul, P. Gottschalk, R.T. Hamilton, M. Han, R. Harms, T.H. Hawver,  
J. Huebscher, P.-A. Julien, K.R. Kao, R.W.Y. Kao, R.R. Kao, T. Kautonen,  
P. Kilby, A.M. Kleinbaum, A. Koch, S. Kolb, S. Kraus, P. Kyrö, C. Lendner,  
D. Leong, I.H. Light, C.M. Mason, P.P. McDougall, G. McElwee, M. Morris,  
M. Niemi, J.J. Obrecht, B.M. Oviatt, J. Palmroos, A.M. Peredo, J.M. Pollack,  
V. Ratten, M.T. Schaper, L. Schjoedt, A.E. Singer, U. Staber, D. Storey,  
S. Terjesen, D. Tomasino, P. Vainio, P.C. Weber, I. Welpe, F. Welter, K. Wennberg, 
A. Werner

2011  512 pp  Hardback  978 1 84542 479 4  £160.00 
e  978 1 84980 845 3
Elgar original reference  •  Full contents – www.e-elgar.com

TO ORDER, PHONE:
+44 1235 465500

VISIT OUR WEBSITE
www.e-elgar.com

FOR FURTHER INFO EMAIL
info@e-elgar.co.uk
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KEY TITLES

In Search  NEW PB   
of Research 
Excellence
Exemplars in 
Entrepreneurship
Ronald K. Mitchell,  
Texas Tech University and 
Richard N. Dino, University 
of Connecticut, US
This path-breaking book 
gathers ‘best practices’ advice from the masters about 
how to achieve excellence in entrepreneurship research, 
how to create an outstanding research career and 
how to avoid the pitfalls that can sidetrack emerging 
scholars. Combining narratives from the 2009 and 2010 
Entrepreneurship Exemplars Conferences, the authors 
frame the dialogue using person–environment fit theory 
and present keynote addresses and dialogue sessions 
that bring together editors and authors to reach into the 
unexplored corners of the top-tier research craft. 

This book makes explicit the tacit knowledge of top-tier 
research, giving all readers access to ‘how-to’ advice from 
research-craft masters. Learn what Howard Aldrich, Jay 
Barney, Michael Hitt, Duane Ireland, Patricia P. McDougall 
and S. ‘Venkat’ Venkataraman have to say about making 
research efforts count toward building a fulfilling and 
rewarding research career. Employing a combination 
of web and text media, this easy-to-read volume caters 
to researchers who may lack proximity to world-class 
sounding boards. 

2011  360 pp  Hardback  978 1 84980 762 3  £89.95 
2011  Paperback  978 0 85793 090 3  £29.95 
e  978 1 84980 763 0

A Business Model for 
Entrepreneurship
Thierry Verstraete, IAE University of Bordeaux 
and BEM Bordeaux Management School and 
Estèle Jouison-Laffitte, University of Bordeaux, 
France
This book takes an original approach to business 
models and entrepreneurship, resulting from a durable 
involvement with entrepreneurs and from experiments 
combining theory and practice.

The authors present the generation, remuneration, 
and sharing business model, which relates to the value 
generation, its remuneration and the sharing of this 
remuneration. They also outline the role and the central 
place of the business model within the entrepreneurial 
process; the theoretical bases – conventions theory, 
resource based view and stakeholder theory – and 
the construction of the GRS model; the experiments 
conducted within teaching, practical, and theoretical 
frameworks; and the contribution of the business model 
to a theory of entrepreneurship theory. The book explains 
why the business model can be useful for entrepreneurs 
and why it is relevant to set it in place during the 
entrepreneurial process.

2011  160 pp  Hardback  978 0 85793 904 3  £65.00 
e  978 1 78100 246 9
In Association with Groupe de Boeck S.A.

An Evolutionary 
Approach to 
Entrepreneurship
Selected Essays by 
Howard E. Aldrich
Howard E. Aldrich, 
University of North Carolina, 
Chapel Hill, US
This much-needed book draws 
together Howard Aldrich’s key 
contribution to entrepreneurship research over recent 
decades.

In an original introduction, the author first lays out the 
evolutionary approach, examining the assumptions 
and principles of ‘selection logic’ that drive evolutionary 
explanations. The book then expands on evolutionary 
theory as applied to entrepreneurship, emphasizing the 
role of historical and comparative analysis before focusing 
on the importance of social networks, particularly as they 
affect the genesis of entrepreneurial teams. Professor 
Aldrich takes a strategic approach to the creation of 
new organizational populations and communities, using 
examples from the commercialization of the Internet 
and the collapse of the Internet bubble. The book then 
presents his contributions to gender and family, offering 
a ‘family embeddedness’ perspective before focusing on 
the implications of entrepreneurship for stratification and 
inequality in modern societies, combining an evolutionary 
with a life course perspective. Finally, he concludes the 
book with another original essay, reflecting on future 
directions for entrepreneurship research.

2011  616 pp  Hardback  978 0 85793 336 2  £125.00

Entrepreneurial 
Imagination
Time, Timing, Space and 
Place in Business Action
Björn Bjerke, Linnaeus 
University and Hans Rämö, 
Stockholm University, 
Sweden
Schedules and places of 
production, working times and 
working places, are no longer 
fixed due to the effects of the contemporary economy. 
The authors expertly bring together a focused and themed 
book that deals wholly with the subjects of time and space 
in a phenomenological understanding of entrepreneurial 
action and business ventures. They discuss theories and 
thinking of human action, space, place and time in various 
entrepreneurial arenas, including social entrepreneuring, 
environmental and corporate social responsibility, network 
forms of entrepreneuring, urban governance and regional 
development.

2011  240 pp  Hardback  978 1 84980 178 2  £65.00 
e  978 0 85793 231 0
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SME Performance
Separating Myth from Reality
John Watson, The University of Western Australia
‘John Watson is my type of researcher. His scholarly 
career has been devoted to finding out what actually 
happens to small businesses, based on looking in detail 
at their performance and the factors influencing their 
performance. This frequently means that sacred cows 
have been sent to abattoir. The most notable of these is 
that most small business closures are “failures”. They are 
not, and Watson makes this point with clarity. This book 
further develops this insight. It then moves on to derive 
a better understanding of important policy issues such 
as the extent and relevance of financial constraints in 
small firms, and the role that governments might play in 
relaxing such constraints. Policy makers take note.’

– David Storey, University of Sussex, UK

2010  168 pp  Hardback  978 1 84542 977 5  £68.00 
e  978 1 84980 564 3

Historical 
Foundations of 
Entrepreneurship 
Research
Edited by  
Hans Landström, Lund 
University, Sweden and 
Franz Lohrke, Samford 
University, US
‘As a subject of intellectual 
endeavour, the field of entrepreneurship is booming. 
This new book presents a significant contribution to our 
understanding of entrepreneurship by demonstrating the 
relevance of historical perspectives. Hans Landström 
and Franz Lohrke have drawn together an influential 
group of authors who provide an impressive and highly 
readable series of chapters spanning the historical roots 
of entrepreneurship research. This is a must read for 
serious students of entrepreneurship. The contributions 
should help us avoid reinventing the wheel as well 
as stimulate future breakthroughs in our theoretical 
and empirical understanding of the phenomenon of 
entrepreneurship.’
– Robert Blackburn, International Small Business Journal

2010  448 pp  Hardback  978 1 84720 919 1  £125.00 
e  978 1 84980 694 7

Entrepreneurship
Theory, Networks, History
Mark Casson, University of Reading, UK
‘An important new addition, by one of the 
entrepreneurship field’s broadest and most important 
scholars, Entrepreneurship: Theory, Networks, History 
will be required reading for anyone interested in truly 
understanding entrepreneurship.’

– Scott Shane, Case Western Reserve University, US

2010  416 pp  Hardback  978 1 84980 039 6  £84.00 
e  978 1 84980 515 5

Neuroeconomics and the Firm
Edited by Angela A. Stanton, Claremont Graduate 
University, Mellani Day, Colorado Christian 
University, US and Isabell M. Welpe, Technische 
Universität München, Germany
‘Do people with high testosterone levels make decisions 
the same way as people with lower testosterone? Do men 
change their behavior when a pretty woman enters the 
office? Do women change their behavior when a handsome 
man enters the office? Do men and women affect each other 
within the firm to the detriment or the benefit of the firm? In 
some ways, the questions this edited volume addresses are 
questions that we are all familiar with and have asked for 
many years. It suggests looking for answers in places that 
that we have never thought of before. Some of the chapters 
will surprise you with their ingenious, simple answers and 
propositions; some will perhaps make you feel awkward 
with their straight-forward way of presenting what we all 
suspected but felt uncomfortable to talk about.’

– From the foreword by David B. Audretsch

2010  352 pp  Hardback  978 1 84844 440 9  £84.00 
e  978 1 84980 560 5

(De)Mobilizing the 
Entrepreneurship Discourse
Exploring Entrepreneurial Thinking and Action
Edited by Frederic Bill, Björn Bjerke and  
Anders W. Johansson, Linnaeus University, 
Sweden
‘This book is a banquet for readers who are open to a 
broader menu of ideas and insights into the nature of 
entrepreneurship, how it occurs, and the circumstances 
by which it manifests itself. By seeing the phenomenon of 
entrepreneurship in new and intriguing ways, the authors 
in this book helped me re-imagine the many different kinds 
of entrepreneurships that exist. I’m very impressed with 
the creativity and scope of this book, and the cleverness of 
these scholars to bring so many delicious perspectives to 
the table. A book that is challenging and enjoyable to read.’

– William B. Gartner, Clemson University, US

2010  264 pp  Hardback  978 1 84980 145 4  £68.00 
e  978 1 84980 645 9

Prescriptive Entrepreneurship
James O. Fiet, University of Louisville, US
‘James O. Fiet can be applauded for pioneering the 
area of prescriptive entrepreneurship and laying the 
ground for related research so that future generations 
of entrepreneurship students would eventually get in 
the classroom what they are really looking for, namely a 
theoretically grounded and empirically tested prescription of 
how to become a successful entrepreneur.’

– Jurgita Baltrusaityte-Axelson,  
International Small Business Journal

2008  320 pp  Hardback  978 1 84720 578 0  £83.00 
2010  Paperback  978 1 84980 053 2  £27.00
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Socialism, 
Economic 
Calculation and 
Entrepreneurship
Jesús Huerta de Soto, 
Universidad Rey Juan 
Carlos, Spain
This highly topical book 
presents a new theory 
on the characteristics of 
entrepreneurial knowledge. 
It explores the recent shift among professional 
economists and scholars in their evaluation of the debate 
of socialism. Socialism, Economic Calculation and 
Entrepreneurship presents an application of Israel M. 
Kirzner’s theory of entrepreneurship to the theory of the 
impossibility of socialism. It discusses the influence of the 
fall of socialism, with particular reference to the evolution 
of economic thought. 

2010  320 pp  Hardback  978 1 84980 064 8  £94.00 
2010  Paperback  978 1 84980 065 5  £31.95 
e  978 1 84980 500 1
New Thinking in Political Economy series 
In Association with the Institute of Economic Affairs

The Entrepreneur  
as Business 
Leader
Cognitive Leadership  
in the Firm
Silke Scheer

2009  192 pp  Hardback   
978 1 84844 333 4  £72.00 
e  978 1 84844 939 8

Effectuation
Elements of Entrepreneurial Expertise
Saras D. Sarasvathy

2008  392 pp  Hardback  978 1 84376 680 3  £101.00 
2009  Paperback  978 1 84844 572 7  £35.00 
e  978 1 84844 019 7
New Horizons in Entrepreneurship series

The Austrian School
Market Order and Entrepreneurial Creativity
Jesús Huerta de Soto

2008  144 pp  Hardback  978 1 84720 768 5  £72.00 
2008  Paperback   978 1 84720 769 2  £24.95

The Entrepreneurship  
Research Challenge
Per Davidsson

2008  256 pp  Hardback  978 1 84720 219 2  £72.00 
2009  Paperback  978 1 84844 565 9  £30.00 
e  978 1 84844 276 4

Unmasking the Entrepreneur
Campbell Jones and André Spicer 

2009  160 pp  Hardback  978 1 84542 654 5  £68.00 
2009  Paperback  978 1 84844 844 5  £21.95

Handbook of Qualitative Research 
Methods in Entrepreneurship
Edited by Helle Neergaard and John Parm Ulhøi

2007  520 pp  Hardback  978 1 84376 835 7  £150.00 
2008  Paperback  978 1 84720 959 7  £50.00 
e  978 1 84720 438 7
Elgar original reference  •  Full contents – www.e-elgar.com

Innovative Methodologies  
in Enterprise Research
Edited by Damian Hine and David Carson

2007  336 pp  Hardback  978 1 84542 211 0  £87.00 
2008  Paperback  978 1 84844 313 6  £40.00 
e  978 1 84720 427 1

Academic Entrepreneurship  
in Europe
Mike Wright, Bart Clarysse, Philippe Mustar  
and Andy Lockett

2007  240 pp  Hardback  978 1 84542 648 4  £72.00 
2008  Paperback  978 1 84844 180 4  £24.95 
e  978 1 84720 557 5

Entrepreneurship  
and the Growth of Firms
Per Davidsson, Frédéric Delmar  
and Johan Wiklund

2006  240 pp  Hardback  978 1 84542 575 3  £72.00 
2008  Paperback  978 1 84720 792 0  £30.00

Elgar Companion to  
Neo-Schumpeterian Economics
Edited by Horst Hanusch and Andreas Pyka

2007  1,232 pp  Hardback  978 1 84376 253 9  £305.00 
2009  Paperback  978 1 84844 702 8  £45.00
Elgar original reference  •  Full contents – www.e-elgar.com
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To order a free copy of our
STRATEGY LEAFLET
contact our Cheltenham  
address (see inside cover)  
or email: info@e-elgar.co.uk 

Or download a copy from 
www.e-elgar.com

Strategic Innovation  
in Small Firms
An International Analysis of Innovation  
and Strategic Decision Making in Small  
to Medium Sized Enterprises
Edited by Tim Mazzarol, University of Western 
Australia, Perth, Australia and Burgundy School  
of Business, Groupe ESC Dijon Bourgogne, Dijon, 
France and Sophie Reboud, Burgundy School  
of Business, Groupe ESC Dijon Bourgogne, Dijon, 
France
Strategic Innovation in Small Firms is an investigation 
of the commercialization practices of small firms across 
a wide range of industries in nine OECD countries. 
The authors examine the perspective of these firms’ 
managers on their national innovation systems and on 
their firm’s innovation management practices.

2011  464 pp  Hardback  978 1 84542 905 8  £95.00 
e  978 1 78100 302 2

The Competitive Dynamics of 
Entrepreneurial Market Entry
Edited by Gideon D. Markman, Colorado State 
University and Phillip H. Phan, Johns Hopkins 
University, US
Research on general market entry usually focuses on 
large enterprises. Often, however, small entrants can 
alter the competitive dynamics of an industry. This volume 
brings together the most prominent thought leaders and 
the best research on the asymmetric entrant-incumbent 
dynamics. The ideas presented offer a more nuanced 
perspective on how, when, where and with what 
consequences small, single-product firms enter markets 
that are dominated by large, multiproduct and multimarket 
incumbents.

2011  552 pp  Hardback  978 1 84980 271 0  £125.00 
e  978 0 85793 641 7
The Johns Hopkins University series on Entrepreneurship

Entrepreneurship 
and 
Technological 
Change
Edited by Lucio Cassia, 
Tommaso Minola and 
Stefano Paleari, University 
of Bergamo, Italy 
This book scrutinizes 
the relationship between 
entrepreneurship and change in technological domains 
in order to discover how each element influences the 
other. Fresh empirical evidence is placed under the 
lens of recent theoretical advancements, through the 
exploration of entrepreneurial initiatives at firm, regional 
and industrial levels.

2011  352 pp  Hardback  978 1 84980 747 0  £89.95 
e  978 1 78100 201 8

Corporate Governance in  
Small and Medium-sized Firms
Edited by David B. Audretsch, Indiana University, 
Bloomington, US and King Saud University, Riad, 
Saudi Arabia and Erik E. Lehmann, University of 
Augsburg, Germany
‘Corporate governance scholarship has been 
considerably enriched over the past decade as more 
scholars have begun to ask how governance problems 
vary across organizational contexts. Scholars seeking 
to understand and build on those developments will find 
this volume a very useful resource. In it, Audretsch and 
Lehmann have assembled several “classic” pieces of 
governance scholarship alongside a number of more 
recent pieces that point the way towards promising new 
avenues of research.’

– Daniel Forbes, University of Minnesota, US
37 articles, dating from 1965 to 2010 
Contributors include: J.J. Chisman, C.M. Daily, H. Demsetz, D.K. Denis, 
E.F. Fama, M. Huse, M. Jenson, P.G.Klein, M. Wright, L. Zingales

Series no. 21  2011  768 pp   
Hardback  978 1 84980 044 0  £245.00
The International Library of Entrepreneurship series
Full contents – www.e-elgar.com

A Narrative Approach  
to Business Growth
Mona Ericson, Jönköping International Business 
School, Sweden
Mona Ericson conceptualizes business growth using 
a participatory narrative approach, adopting story-
like representations of growth activity. This approach 
emphasizes the use of description, conceptualization, 
knowledge sharing and interpretation. It connects the 
subject and the researcher allowing the latter to better 
understand the actual practice of growing a business, 
while also extending the study to the novice and general 
reader alike. 

2010  200 pp  Hardback  978 1 84980 043 3  £68.00 
e  978 1 84980 801 9

The Strategy of Small Firms
Strategic Management and Innovation  
in the Small Firm
Tim Mazzarol and Sophie Reboud

2009  392 pp  Hardback  978 1 84376 417 5  £105.00

TO ORDER, PHONE:
+44 1235 465500

VISIT OUR WEBSITE
www.e-elgar.com

FOR FURTHER INFO EMAIL
info@e-elgar.co.uk

RESEARCH COLLECTION



Strategies for New Venture 
Development
Edited by Ari Ginsberg, New York University, 
US
This groundbreaking work brings together a 
comprehensive set of scholarly articles that help 
shape our understanding of the strategies deployed 
to create and grow new business entities. The editor 
draws on a broad set of multi-disciplinary contributions 
to the domain of new venture development from 
scholars who publish in the fields of economics, 
entrepreneurship, finance, organization theory and 
strategic management.
32 articles, dating from 1990 to 2008 
Contributors include: A. Cooper, J. Baum, D. Deeds, K. Eisenhardt,  
R. Katila, P. McDougall, T. Pollock, S. Shane, W. Sine, C. Zott

Series no. 17  2010  784 pp 
Hardback  978 1 84720 982 5  £236.00
The International Library of Entrepreneurship series
Full contents – www.e-elgar.com
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subscribe@e-elgar.co.uk

TO ORDER EBOOKS
see inside back cover

FULL CONTENTS ONLINE
www.e-elgar.com

Entrepreneurial Strategic 
Decision-Making
A Cognitive Perspective
Edited by Patrick A.M. Vermeulen and  
Petru L. Curseu, Tilburg University, The Netherlands 
‘This book is a commendable source of reference for 
entrepreneurship researchers. It offers insight into a 
number of focused research accounts that may assist other 
researchers in their entrepreneurship research proposals and 
execution. . . the literature review section will be of particular 
value to such early scholars of the field. The book is highly 
recommended for both postgraduate entrepreneurship 
students and would be worthy of filling a space on any active 
entrepreneurship researcher’s bookshelf.’

– David Douglas, International Journal  
of Entrepreneurial Behaviour and Research

2008  264 pp  Hardback  978 1 84720 903 0  £72.00 
2010  Paperback  978 1 84980 158 4  £37.00 
e  978 1 84844 403 4

Handbook of Research  NEW  
on Venture Capital, Volume 2
Edited by Hans Landström, Lund University, 
Sweden and Colin Mason, University of 
Strathclyde, UK 
This Handbook charts the development of  venture capital 
research in light of the global financial crisis, starting with 
an analysis of the current venture capital market and the 
changing nature of the business angel market.

Looking at governance structures; the performance of 
venture capitalists in terms of investments, economic impact 
and human capital; geographical organization of business 
angels and venture capital global ‘hotspots’; this book also 
analyses the current state of venture capital research and 
offers a roadmap for the future.

July 2012  c 450 pp   
Hardback  978 1 84980 168 3  c £125.00
Elgar original reference  
Full contents – www.e-elgar.com

Handbook of Research 
on Venture Capital
Edited by Hans Landström

2007  456 pp  Hardback  978 1 84542 312 4  £140.00  
2009  Paperback  978 1 84844 429 4  £40.00     
e  978 1 84720 878 1 

Handbook of 
Research  
on New Venture 
Creation
Edited by Kevin Hindle, 
Deakin University, Australia 
and Kim Klyver, University 
of Southern Denmark
This comprehensive Handbook 
provides an essential analysis of 
new venture creation research. The eminent contributors 
critically discuss and explore the current literature as 
well as suggest improvements to the field. They reveal a 
strong sense of both the ‘state-of-the-art’ (what has and 
has not been done in new venture creation research) 
and the ‘state-of-the-could-be’ (future directions the 
field should take to improve knowledge). The Handbook 
comprises nineteen chapters divided into four main 
sections: setting the agenda; theoretical perspectives; data 
and measurements; and new venture creation through 
contextual lenses. 
Contributors: H.E. Aldrich, F. Åström, T. Bager, O. Basso, D. Blackman,  
M. Brännback, C.G. Brush, A.L. Carsrud, P. Davidsson, G. Don, A. Elam,  
M.R. Evald, A. Fayolle, W.B. Gartner, S. Gordon, P.G. Greene, G. Hancock,  
K. Hindle, M. Imas, J.A. Katz, P.H. Kim, K. Klyver, F. Kropp, H. Landström,  
J. Legge, B. Leleux, J. Levie, N.J. Lindsay, M. Mulej, M. Rebernik,  
D. Al-Shanfari, D. Smallbone, P. Steffens, J. Sundbo, S. Terjesen,  
E.T. Tornikoski, F. Welter

2011  416 pp  Hardback  978 1 84720 095 2  £140.00 
e  978 0 85793 306 5
Elgar original reference   
Full contents – www.e-elgar.com

KEY TITLES

RESEARCH COLLECTION
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The International Library of Entrepreneurship series

Nascent Entrepreneurship
Edited by Per Davidsson, Queensland University 
of Technology, Australia and Jönköping International 
Business School, Sweden, Scott R. Gordon, 
Queensland University of Technology, Australia 
and Heiko Bergmann, University of St. Gallen, 
Switzerland and University of Hohenheim, Germany
The past two decades have witnessed a surge in interest 
in the field of nascent entrepreneurship. In this collection, 
the editors successfully draw together the most important 
works that utilize the new real-time approaches for studying 
early stage entrepreneurial activity that were developed 
and refined in the last couple of decades. Providing the 
empirical, theoretical and methodological insights from 
some of the most influential researchers in this field, 
this book is an indispensable source of reference for 
researchers, students and others who have an interest in 
new venture creation and its role in the economy. 
32 articles, dating from 1992 to 2010 
Contributors include: H. Aldrich, C. Brush, N. Carter, D. Dimov, W. Gartner,  
B. Honig, P. Reynolds, S. Shane, K. Shaver, R. Thurik

Series no. 22  2011  688 pp   
Hardback  978 1 84980 137 9  £225.00

Entrepreneurial Teams  
and New Business Creation
Edited by Mike Wright and Iris Vanaelst

Series no. 13  2009  432 pp 
Hardback  978 1 84844 480 5  £131.00

Financing Entrepreneurship
Edited by Philip Auerswald and Ant Bozkaya

Series no. 12  2008  752 pp   
Hardback  978 1 84542 393 3  £200.00

Full contents – www.e-elgar.com

Entrepreneurship and the 
Financial Community
Starting up and Growing New Businesses
Edited by Bart Clarysse, Juan Roure  
and Tom Schamp

2007  232 pp  Hardback  978 1 84542 647 7  £77.00 
2008  Paperback  978 1 84720 793 7  £30.00 
e  978 1 84720 417 2
In Association with Gate2Growth Academic Network, European 
Commission – DG Enterprise and Industry

Private Equity and  
Management Buy-outs
Edited by Mike Wright and Hans Bruining

2008  528 pp  Hardback  978 1 84720 725 8  £122.00  

Entrepreneurship 
and the Creation 
of Small Firms
Empirical Studies  
of New Ventures
Edited by Carin Holmquist, 
Stockholm School of 
Economics, Sweden and 
Johan Wiklund, Syracuse 
University, US and 
Jönköping International Business School, Sweden
This timely study focuses on the important issue of 
new venture creation. Using a variety of data sources, 
methods and theories, the authors demonstrate the 
factors that aid or hinder new venture creation in a 
number of settings. The empirical context for this 
research is Sweden – a small open economy with a 
renowned quality of data that allows important research 
questions to be addressed in unique ways. This book 
presents extensive and high quality work, and considers 
issues that are of great importance to scholars and policy 
makers alike.

2010  224 pp  Hardback  978 1 84844 041 8  £68.00 
e  978 1 78100 058 8

The Life Cycle  
of New Ventures
Emergence, Newness  
and Growth
Edited by  
Candida G. Brush,  
Babson College, US,  
Lars Kolvereid,  
Bodø Graduate School  
of Business,  
L. Øystein Widding and Roger Sørheim, 
Norwegian University of Science and Technology, 
Norway 
The contributors to this book provide a cross-national 
comparison of venture emergence, newness and growth. 
Their chapters examine the influences of cultural, social 
and economic factors on venture development, compare 
the approaches of entrepreneurs who move from idea to 
emerging organization, and investigate acquisition and 
development of resources in growth and performance. 

2010  240 pp  Hardback  978 1 84844 697 7  £68.00 
e  978 1 84980 653 4

Handbook of Research  
on Venture Capital
Edited by Hans Landström

2007  456 pp  Hardback  978 1 84542 312 4  £140.00 
2009  Paperback  978 1 84844 429 4  £40.00 
e  978 1 84720 878 1
Elgar original reference  
Full contents – www.e-elgar.com

TO ORDER, PHONE:
+44 1235 465500

VISIT OUR WEBSITE
www.e-elgar.com

FOR FURTHER INFO EMAIL
info@e-elgar.co.uk
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In Association with the Successful Transgenerational 
Entrepreneurship Practices (STEP) Program

Family Enterprise  
in the Asia Pacific
Exploring Transgenerational  
Entrepreneurship in Family Firms 
Edited by Kevin Au, The Chinese University of Hong 
Kong, Justin B. Craig, Bond University, Australia and 
K. Ramachandran, Indian School of Business, India 
This book analyzes the findings reported in the first Asia Pacific 
summit of the STEP project. Researchers in Australia, China, 
and India discussed eleven in-depth case studies to shed light 
on the challenges that business families and family businesses 
faced in continuing and extending their entrepreneurial 
capabilities across multiple generations. 

2011  224 pp  Hardback  978 1 84844 792 9  £65.00 
e  978 0 85793 815 2

Transgenerational Entrepreneurship
Exploring Growth and Performance in Family 
Firms Across Generations
Edited by Mattias Nordqvist, Jönköping  
International Business School and Center for  
Family Enterprise Ownership (CeFEO), Sweden 
and Thomas M. Zellweger, University of St Gallen, 
Switzerland
Introducing a new concept in family businesses 
Transgenerational Entrepreneurship addresses how 
these businesses achieve growth and longevity through 
entrepreneurial activities. It focuses on the resources, 
capabilities and mindsets that families develop and draw upon 
in order to be entrepreneurial across generations, and presents 
findings from an international research collaboration between 
family business researchers and practitioners. 

2010  240 pp  Hardback  978 1 84720 797 5  £68.00 
e  978 1 84980 546 9

Understanding Entrepreneurial  NEW  
Family Businesses in Uncertain 
Environments
Opportunities and Resources in Latin America
Edited by Mattias Nordqvist, Jönköping International 
Business School and Center for Family Enterprise 
Ownership (CeFEO), Sweden, Giuseppe Marzano, 
Universidad San Francisco de Quito, Ecuador,  
Esteban R. Brenes, INCAE Business School, Costa 
Rica and Nicaragua, Gonzalo Jiménez, Universidad 
Adolfo Ibáñez, Chile and Proteus Management 
Consulting and Maria Fonseca-Paredes, Tecnológico 
de Monterrey (ITESM), Mexico
The third volume in the STEP series, this book is uniquely 
centered on familial entrepreneurial activity in Latin America. 
The contributions, based on empirical evidence and an overall 
theoretical framework, focus on practical learning in addition to 
the advancement of scholarly knowledge.

Dec 2011  c 328 pp  Hardback  978 1 84980 465 3  £75.00 
e  978 1 84980 473 8

Family Business  
and Social 
Capital
Edited by  
Ritch L. Sorenson, 
University of St. Thomas, 
US
The chapters in this cutting 
edge book comprise scholarly 
work on social capital in 
family business along with 
chapters written by family business owners and 
advisors. Topics covered include social capital as it 
relates to governance, trust, family and business identity, 
communication, family councils, work-family balance, 
and the use of advisors and continuing education to 
build social capital. Novel in its approach of integrating 
the voices of scholars, business families, and advisors, 
this book is useful not only for business research and 
classroom use, but also for business families and their 
advisors.

2011  304 pp  Hardback  978 1 84980 737 1  £75.00 
e  978 1 84980 738 8

Family Business Dynamics  NEW

Annika Hall, Jönköping International Business 
School, Sweden 
This book examines the relevance of role and identity to 
the strategic development and the succession process 
of family businesses. It explores the individual and or-
ganisational implications of these roles and identities at 
different stages in the family and business life cycles.

July 2012  c 130 pp 
Hardback  978 1 84542 830 3  c £65.00  

Handbook of Research  
on Family Business
Edited by Panikkos Zata Poutziouris,  
Kosmas X. Smyrnios and Sabine B. Klein 

2006  656 pp   
Hardback  978 1 84542 410 7  £180.00 
2008  Paperback  978 1 84844 066 1  £44.95 
e  978 1 84720 439 4
Elgar original reference   
Full contents – www.e-elgar.com  •  In Association with IFERA

Family Business
Edited by  
Joseph H. Astrachan,  
Torsten M. Pieper and  
Peter Jaskiewicz

Series no. 12   
2008  560 pp  Hardback   
978 1 84720 763 0  £147.00
The International Library of 
Critical Writings on Business and 
Management series
Full contents – www.e-elgar.com
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The International Library of Entrepreneurship series

Institutional  NEW  
Entrepreneurship
Edited by Magnus Henrekson, Research 
Institute of Industrial Economics, Sweden and 
Tino Sanandaji, University of Chicago, US 
and Research Institute of Industrial Economics, 
Sweden
The growing recognition of the extent to which institutions 
determine economic outcomes has been one of the key 
developments in economic research and policy analysis in 
the last two decades. At the same time, the entrepreneur 
himself has made a comeback, resurrected as one of 
the prime value creators in society. This comprehensive 
volume builds on Baumol’s 1990 framework to categorize 
and classify the growing research field that explores the 
interplay between institutions and entrepreneurship.
25 articles, dating from 1991 to 2010 
Contributors include: Z. Acs, O. Bandiera, W. Baumol, P. Boettke,  
E. Glaeser, P. Leeson, J. Lerner, D. Rodrik, A. Shleifer, L. Zingales

May 2012  c 528 pp 
Hardback  978 1 84844 028 9  c £170.00

Entrepreneurship  
and Public Policy
Edited by David Smallbone, 
Kingston University, UK 
‘This book brings together 
a comprehensive collection 
of both classic and recent 
articles covering a broad 
terrain of knowledge about the 
scope of small business and 
entrepreneurship policy and 
adeptly lays out some of the 
conflicting views and evidence about the effective role and 
impact of public policy to promote entrepreneurship and 
small business. This will contribute greatly to the debate 
on how, under what conditions, and in which economic 
contexts, policy measures of various kinds impact on the 
start-up and growth of new and small enterprises.’

– Lois Stevenson, International  
Development Research Centre, Egypt

50 articles, dating from 1990 to 2008 
Contributors include: Z. Acs, D. Audretsch, R. Bennett, J. Chrisman, A. Gibb, 
P. Johnson, A. Link, D. Storey, R. Thurik, F. Welter

Series no. 19  Two volume set  2010  1,008 pp 
Hardback  978 1 84542 117 5  £299.00

The Political Economy  
of Entrepreneurship
Edited by Magnus Henrekson and the  
late Robin Douhan

Series no. 11  Two volume set  2008  1,192 pp  
Hardback  978 1 84542 187 8  £310.00
Full contents – www.e-elgar.com

The Capitalization of Knowledge
A Triple Helix of  
University–Industry–Government
Edited by Riccardo Viale, Fondazione Rosselli, 
Turin, Italy and Henry Etzkowitz, Stanford 
University, H-STAR, the Human-Sciences and 
Technologies Advanced Research Institute, US 
and the University of Edinburgh Business School, 
Centre for Entrepreneurship Research, UK
‘This book is an authoritative confirmation of the critical 
role that knowledge plays in economic transformation. It is 
an indispensable roadmap for new research programmes 
and a guidepost for policy makers around the world.’

– Calestous Juma, Harvard Kennedy School, US

2010  368 pp  Hardback  978 1 84844 114 9  £94.00 
e  978 1 84980 718 0

Entrepreneurship 
and Openness
Theory and Evidence
Edited by  
David B. Audretsch,  
Robert E. Litan and  
Robert Strom

2009  232 pp  Hardback   
978 1 84720 779 1  £77.00 
e  978 1 84844 904 6
Industrial Dynamics, Entrepreneurship and Innovation series

Entrepreneurship, Growth  
and Public Policy
Prelude to a Knowledge Spillover  
Theory of Entrepreneurship
Zoltán J. Ács

2008  608 pp  Hardback 978 1 84720 116 4  £105.00

Handbook of 
Research on 
Entrepreneurship 
Policy
Edited by  
David B. Audretsch,  
Isabel Grilo  
and A. Roy Thurik

2007  256 pp   
Hardback  978 1 84542 409 1  £110.00 
2009  Paperback  978 1 84844 567 3  £40.00 
e  978 1 84720 679 4
Elgar original reference  
Full contents – www.e-elgar.com
In Association with the Max Planck Institute of Economics and 
EIM Business & Policy Research (A Panteia Company)

TO ORDER, PHONE:
+44 1235 465500

VISIT OUR WEBSITE
www.e-elgar.com
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Entrepreneurship  NEW   
Education in Asia
Edited by Hugh Thomas, The Chinese University 
of Hong Kong and Donna Kelley, Babson 
College, US
The continuing success of the Asian Miracle relies on 
an entrepreneurial revolution that has increased the 
productivity and flexibility of economies across the 
region. Yet this revolution has largely been necessity-
driven, traditional and vulnerable to erosion as the region 
becomes increasingly prosperous and well educated. 
How to educate the next wave of entrepreneurs is a 
pressing Asian question that resonates around the world 
and is the subject of this volume.   

Dec 2011  c 264 pp   
Hardback  978 1 84980 947 4  £70.00 
e  978 1 84980 948 1

Learning in the 
Global Classroom
A Guide for Students in  
the Multicultural 
University
Carol Dalglish, Queensland 
University of Technology, 
Peter Evans, Leadership 
Education Australia and 
Lynda Lawson, Queensland 
University of Technology, Australia
‘In the age of the “global village” this book will enable its 
future citizens to understand how they can improve their 
learning experience as they travel to and learn in different 
countries, contexts and environments. The authors have 
produced a rigorous yet easy to read book that is full of 
information, advice and practical tips for the international 
student. Reading and using this book will improve the 
quality of the experience for both the student and their 
teacher.’

– Roger Palmer, Henley Business School, UK

2011  192 pp  Hardback  978 1 84844 869 8  £65.00   
e  978 0 85793 120 7

Academic Entrepreneurship  
in Asia
The Role and Impact of Universities  
in National Innovation Systems
Edited by Poh Kam Wong, National University  
of Singapore
This timely book examines the rising phenomenon 
of academic entrepreneurship and technology 
commercialization among leading universities in Asia, 
by presenting in-depth analysis of thirteen leading 
universities from nine Asian economies, including Tokyo 
University in Japan, Tsinghua in China, IIT Bombay in 
India, and the National University of Singapore.

2011  368 pp  Hardback  978 1 84980 307 6  £79.95 
e  978 0 85793 800 8
New Horizons in Entrepreneurship series

KEY TITLE

Teaching 
Entrepreneurship  
to Undergraduates
Colin Jones, University of 
Tasmania, Australia
‘I believe this to be the first book 
in the world to attempt an in-depth 
exploration of both the philosophy 
and practice of entrepreneurship 
education. As such it embodies a 
number of unique (and entrepre-
neurial) characteristics. Its emphasis is not upon teaching 
but on processes of learning. It is written by an entrepreneur 
who has experience of failure and builds upon a personal 
learning journey from entrepreneur to teacher and therefore 
has many thought-provoking insights. The main focus is 
upon the needs of student learners in higher education and 
the importance of their taking ownership of learning. The 
text seeks to demonstrate what this means in practice, how 
to build upon what learners already know and what they  
can bring to the party from very diverse perspectives.  
Unlike many other books in this field it is not prescriptive.  
It presents a debate and is designed to encourage the 
reader to think, reflect and indeed argue.’

– From the foreword by Allan Gibb,  
University of Durham, UK 

2011 192 pp  Hardback  978 1 84980 406 6  £65.00 
e  978 1 78100 200 1

Handbook of 
Research in 
Entrepreneurship 
Education,  
Volume 3
International Perspectives
Edited by Alain Fayolle, 
EMLYON Business School, 
France and Solvay Brussels 
School of Economics and 
Management, Belgium
This important Handbook takes an international perspective 
on entrepreneurship education. The contributors highlight 
the contextual dimension of entrepreneurship education and 
training, and provide strong insights into how researchers 
and educators can learn from international practice diversity. 
The volume covers a wide variety of pedagogical objectives 
and settings in entrepreneurship education while providing a 
plurality of cultural and institutional points of view.
Contributors: D. Bian, N. Birdthistle, P. Blenker, S. Bureau, J. Byrne,  
P.R. Christensen, L. Coley, C. Collet, C. Coron, D. Deschoolmeester, S. Duffy,  
A. Fayolle, J. Fendt, T. Garavan, S. Gee, J. Gulikers, E. Izquierdo, H. Jiang,  
C. Jones, N. Kailer, J. Kickul, T. Lans, H. Matlay, R. Moon, H. Nekka, T. Nelson,  
B. Ó Cinnéide, D. Rae, Philippe Silberzahn, Pierre Silberzahn, B.R. Smith

2010  336 pp  Hardback  978 1 84844 096 8  £125.00 
e  978 1 84980 668 8

Handbook of Research in Entrepreneurship Education,  
Volumes 1– 3 are also available as a 3-volume set:  
978 1 84720 060 0  £385.00

Elgar original reference  •  Full contents – www.e-elgar.com
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Entrepreneurship, Environment 
and Education
Edited by Alain Fayolle and Paula Kyrö

2008  328 pp  Hardback  978 1 84720 571 1  £85.00 
e  978 1 84844 501 7
European Research in Entrepreneurship series

Towards the Third  
Generation University
Managing the University in Transition
J.G. Wissema

2009  272 pp  Hardback  978 1 84844 216 0  £77.00 
e  978 1 84844 618 2

Handbook of University-wide 
Entrepreneurship Education
Edited by G. Page West III,  
Elizabeth J. Gatewood and Kelly G. Shaver

2009  256 pp  Hardback  978 1 84720 455 4  £110.00 
e  978 1 84844 948 0
Elgar original reference  •  Full contents – www.e-elgar.com

Career Choice in Management 
and Entrepreneurship
A Research Companion 
Edited by Mustafa F. Özbilgin  
and Ayala Malach-Pines

2007  616 pp  Hardback  978 1 84542 844 0  £142.00 
2009  Paperback  978 1 84844 566 6  £44.95 
e  978 1 84720 882 8
Elgar original reference  •  Full contents – www.e-elgar.com

Handbook on Organisational NEW  
Entrepreneurship
Edited by Daniel Hjorth, Copenhagen Business 
School, Denmark
Organisational entrepreneurship represents an 
interdisciplinary field of research that relates organisation, 
entrepreneurship and innovation studies in new ways. This 
Handbook establishes the scope of this interdisciplinary 
domain, challenges our perception of relationships 
between organisation(s) and entrepreneurship, and asks 
new questions central to our capacity to describe, analyse 
and understand organisational entrepreneurship.
Contributors include: H. Ahl, H. Aldrich, E. Barinaga, T. Beyes, P.L. Bylund,  
L. Devin, N.J. Foss, W.E. Gartner, P. Guillet de Monthoux, R.D. Hisrich,  
D. Hjorth, C. Jones, C. Kearney, P.G. Klein, A. Kovalainen, D. Kuratko,  
J. Lyngsie, M. Martinez, A.-M. Murtola, S. O’Donnell, S. Sarasvathy,  
D. Smallbone, C. Steyaert, E. Sundin, R. Swedberg, B.M. Sørensen, F. Welter 

July 2012  c 500 pp   
Hardback  978 1 84980 378 6  c £120.00
Elgar original reference  •  Full contents – www.e-elgar.com

Handbook of 
Research on 
Innovation and 
Entrepreneurship
Edited by  
David B. Audretsch, 
Indiana University, 
Bloomington, US and King 
Saud University, Riad, 
Saudi Arabia, Oliver Falck, 
University of Munich, Germany, Stephan Heblich, 
University of Stirling, UK and Adam Lederer, DIW 
Berlin, Germany
Leading researchers use their outstanding expertise to 
investigate various aspects in the context of innovation 
and entrepreneurship such as growth, knowledge 
production and spillovers, technology transfer, the 
organization of the firm, industrial policy, financing, small 
firms and start-ups, and entrepreneurship education as 
well as the characteristics of the entrepreneur.
Contributors: Z.J. Acs, P. Aghion, D.B. Audretsch, G. Avnimelech,  
W.J. Baumol, W. Bönte, P. Braunerhjelm, U. Cantner, B. Carlsson, M. Dejardin, 
G. Duranton, A. Eisingerich, O. Falck, M.P. Feldman, K. Fogel, M. Fritsch,  
R. Gold, M. Guerzoni, D. Harhoff, S. Heblich, R.A. Jensen, M. Keilbach,  
W.R. Kerr, I.M. Kirzner, A. Kleinknecht, T. Kretschmer, K. Lee, A.N. Link,  
W. McCumber, R. Nanda, N. Nicolaou, B. Nooteboom, S.C. Parker,  
G. Pellegrino, M. Piva, S. Prantl, C.F. Sabel, A. Saxenian, S. Shane,  
D.S. Siegel, D.F. Spulber, E. Stam, G. van der Panne, M. van Praag, 
M. Vivarelli, C.W. Wessner

2011  528 pp  Hardback  978 1 84844 087 6  £150.00 
e  978 1 84980 776 0
Elgar original reference   
Full contents – www.e-elgar.com

To order a free copy of our
INNOVATION,  
TECHNOLOGY & KNOWLEDGE 
MANAGEMENT CATALOGUE

contact our Cheltenham  
office (see inside cover)  
or email: info@e-elgar.co.uk 

Or download a copy from 
www.e-elgar.com
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Entrepreneurship and  NEW  
Innovation in Evolving 
Economies
The Role of Law
Edited by Megan M. Carpenter, Texas Wesleyan 
School of Law, US
Entrepreneurship and Innovation in Evolving Economies 
examines the role of law in supporting innovation and 
entrepreneurship in communities whose economies are in 
transition. It contains a collection of works from different 
perspectives and tackles tough questions regarding policy 
and practice, including how support for entrepreneurship 
can be translated into policy. Additionally, this collection 
addresses more concrete questions of practical efficacy, 
including measures of how successful or unsuccessful 
legal efforts to incentivize entrepreneurship may be, 
through intellectual property law and otherwise, and what 
might define success to begin with.  

July 2012  c 224 pp   
Hardback  978 0 85793 469 7  c £65.00 
e  978 0 85793 470 3
Elgar Law and Entrepreneurship series

The Shift to the  NEW  
Entrepreneurial Society
A Built Economy in Education, Sustainability 
and Regulation
Edited by Jean Bonnet, University of Caen, 
France, Marcus Dejardin, Université de 
Namur, Belgium and Antonia Madrid Guijarro, 
Universidad Politécnica de Cartagena, Spain
In the constant challenge economies face to grow and 
adapt, entrepreneurship and innovation are considered 
key factors. This book shows the complementary and 
decisive role that education, access to an efficient 
financial system, and regulation may have in creating an 
entrepreneurial society.

July 2012  c 224 pp   
Hardback  978 0 85793 893 0  c £65.00 
e  978 0 85793 894 7

Handbook of Research on  
High-Technology Entrepreneurs
Edited by Ayala Malach-Pines, Ben-Gurion 
University of the Negev, Israel and  
Mustafa F. Özbilgin, Brunel University, UK 
This comprehensive Handbook presents an extensive 
overview of empirical and conceptual developments in the 
study of high-tech entrepreneurs from an interdisciplinary 
and multinational perspective. 
Contributors: P.M. Banerjee, S. Barkan, E. Benjamin, E. Chell, S. Connolly,  
Y. Dashti, N. De Alwis, E. Drew, D. Dvir, H.G. Gemünden, E. Gimmon,  
A.L. Humbert, G. Kaplan, M. Karata -Özkan, L. Katzenstein, E. Kelan,  
B. Klocke, W.J. Lekse, S. Long, A. Malach-Pines, T. Milo, S. Milshtein,  
K. Nicolopoulou, M.F. Özbilgin, A. Postu a, R. Read, S. Ronen, A. Sadeh,  
R.R. Sharma, O. Sürgevil, Á. Utasi, P. van Rijsbergen, T. Vinig, H.M.G. Watt, 
O. Yaffe-Yanai

2010  416 pp  Hardback  978 1 84720 949 8  £135.00 
e  978 1 84980 538 4
Elgar original reference  •  Full contents – www.e-elgar.com

Entrepreneurship and  NEW  
Innovation in Second Tier Regions
Heike Mayer, University of Bern, Switzerland
Second tier high-tech regions are taking a different path 
than their well-known counterparts such as Silicon Valley or 
Route 128 around Boston. They may lack many prerequisites 
of growth such as a world-class research university or high 
levels of venture capital funding. Often, however, they can 
successfully leverage anchor firms and entrepreneurial 
spinoffs. This book explores the evolution of these regions in 
the United States. 

Dec 2011  c 272 pp  Hardback  978 1 84720 359 5  £70.00 
e  978 0 85793 869 5

Global Perspectives 
on Technology 
Transfer and 
Commercialization
Building Innovative 
Ecosystems
Edited by John Sibley Butler 
and David V. Gibson, The 
University of Texas at Austin, 
US
As we move further into the 21st century, increasing emphasis 
is being placed on the importance of technology transfer. 
Through new research and practices, scholars, practitioners 
and policymakers have made great strides in broadening our 
understanding and ability to implement technology transfer 
and commercialization processes. The fruit of that research is 
collected in this timely volume.

2011  432 pp  Hardback  978 1 84980 977 1  £95.00 
e  978 1 84980 978 8

Handbook of Research  
on Energy Entrepreneurship
Edited by Rolf Wüstenhagen, University of St Gallen, 
Switzerland and Robert Wuebker, University of Utah, 
US
This timely Handbook provides an excellent overview of our 
knowledge on the drivers, influencing factors and outcomes 
of energy entrepreneurship. As the world grapples with 
global resource crunches and fights to reap the rewards of 
new energy technologies, a wide space for entrepreneurial 
opportunity has emerged. The Handbook of Research on 
Energy Entrepreneurship offers critical insight on how nations 
the world over can make full use of those opportunities. 

Contributors: R. Abold, Z. Acs, J. Aleluia, M.H. Anderson, H. Andree,  
A. Aspelund, M. Brachert, S. Cohen, N. Dee, P. Dickel, S. Ford, E. Garnsey,  
D. Grichnik, M.W. Hansen, D.M. Hart, E. Heiskanen, C. Hornych, M. Kenney,  
C. Koropp, L. Lehmann-Ortega, J. Leitão, M. Loock, N. Løvdal, R. Lovio, A. Marcus, 
G. Meersohn, P. Mickwitz, P. Migliavacca, N. Peretz, S. Pogutz, A. Russo,  
J.-M. Schoettl, K. Sutcliffe, T. Teppo, R. Wuebker, R. Wüstenhagen

2011  400 pp  Hardback  978 1 84844 551 2  £125.00 
e  978 0 85793 122 1
Elgar original reference  •  Full contents – www.e-elgar.com
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The Development 
of University-
Based 
Entrepreneurship 
Ecosystems
Global Practices
Edited by  
Michael L. Fetters,  
Patricia G. Greene, 
Babson College,  
Mark P. Rice, Worcester Polytechnic Institute  
and John Sibley Butler, The University of Texas 
at Austin, US 
Entrepreneurship and innovation are increasingly 
viewed as key contributors to global economic and 
social development. University-based entrepreneurship 
ecosystems provide a supportive context in which 
entrepreneurship and innovation can thrive. In that vein, 
this book provides critical insight based on cutting-edge 
analyses of how to frame, design, launch, and sustain 
efforts in the area of entrepreneurship.

2010  224 pp  Hardback  978 1 84980 263 5  £68.00 
e  978  1 84980 589 6

The 
Entrepreneurial 
Society
How to Fill the Gap 
Between Knowledge  
and Innovation
Edited by Jean Bonnet, 
University of Caen, France, 
Domingo García Pérez De 
Lema, Technical University 
of Cartagena, Spain and Howard Van Auken, 
Iowa State University, US
This timely book analyzes the emergence of new firms 
in a broad context where economics, management and 
sociological approaches are joined. The market benefits 
of an entrepreneurial economy are evident in the new 
technology that has been made available to consumers 
over the past ten to twenty years. Entrepreneurial firms 
provide the market with innovations that create new 
products and, in turn, generate new employment and 
tax revenue, thus playing a critical role in surviving the 
economic crisis. The book explores diverse conditions 
that explain, permit and support entrepreneurship, 
allowing thinking outside the box and enhancing 
breakthrough innovations. At a time when new challenges 
are appearing regarding the ecological footprint, this is 
crucial. 

2010  272 pp  Hardback  978 1 84844 891 9  £73.00 
e  978 1 84980 648 0

Shaping China’s 
Innovation Future
University Technology 
Transfer in Transition
John L. Orcutt, University 
of New Hampshire School 
of Law – Franklin Pierce 
Center for Intellectual 
Property, US and  
Hong Shen, Longan Law 
Firm, Beijing, China
Shaping China’s Innovation Future employs a thorough 
analysis of a combination of factors including: the role of 
law and China’s legal system; economic theory and the 
development of China’s economy; China’s educational, 
intellectual property, and financial systems; China’s 
innovation capacity; and Chinese culture. Though the 
recommendations on how to improve China’s technology 
commercialization system are unique to China, the 
scope of the research makes the conclusions found here 
applicable to other countries facing similar challenges.

2010  320 pp  Hardback  978 1 84980 358 8  £79.95   
e  978 1 84980 909 2
Elgar Intellectual Property and Global Development series

Entrepreneurship 
and Innovations 
in Functional 
Regions
Edited by  
Charlie Karlsson,  
Roger R. Stough and 
Börje Johansson

2009  448 pp  Hardback   
978 1 84720 074 7  £89.00

Cases in Technological 
Entrepreneurship
Converting Ideas into Value
Edited by Claudio Petti

2009  176 pp  Hardback  978 1 84844 186 6  £72.00 
e  978 1 84844 931 2

Innovation and 
Entrepreneurship
Edited by David B. Audretsch,  
Oliver Falck and Stephan Heblich

Series no. 14  2009  744 pp   
Hardback  978 1 84844 099 9  £221.00
The International Library of Entrepreneurship series
Full contents – www.e-elgar.com
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Innovation in 
Public Sector 
Services
Entrepreneurship, 
Creativity and 
Management
Edited by Paul Windrum 
and Per Koch

2008  264 pp  Hardback   
978 1 84542 631 6  £77.00 
e  978 1 84844 154 5

Innovation and 
Entrepreneurship
Successful Start-ups and Businesses in 
Emerging Economies
Edited by Ruta Aidis and Friederike Welter

2008  144 pp  Hardback 
978 1 84542 973 7  £72.00 
e  978 1 84844 266 5

The Cutting Edge
Innovation and 
Entrepreneurship  
in New Europe
Edited by Ruta Aidis and 
Friederike Welter

2008  192 pp  Hardback   
978 1 84542 974 4  £72.00 
e  978 1 84844 121 7

Sustainable 
Innovation and 
Entrepreneurship
Edited by  
Rolf Wüstenhagen,  
Jost Hamschmidt,  
Sanjay Sharma and  
Mark Starik

2008  352 pp  Hardback 
978 1 84720 037 2  £91.00 
e  978 1 84844 155 2
New Perspectives in Research on Corporate Sustainability 
series

Handbook 
of Research 
on Techno-
Entrepreneurship
Edited by François Thérin

2007  352 pp  Hardback 
978 1 84542 286 8  £120.00 
2009  Paperback   
978 1 84844 568 0  £40.00 
e  978 1 84720 555 1
Elgar original reference  •  Full contents – www.e-elgar.com

High-Tech  
Entrepreneurship in Asia
Innovation, Industry and Institutional Dynamics 
in Mobile Payments
Marina Yue Zhang and Mark Dodgson 

2007  352 pp  Hardback  978 1 84720 056 3  £91.00 
2008  Paperback  978 1 84844 055 5  £30.00

Innovation and 
Entrepreneurship 
in Biotechnology, 
An International 
Perspective
Concepts, Theories  
and Cases
Damian Hine and  
John Kapeleris

2006  272 pp  Hardback  978 1 84376 584 4  £72.00 
2007  Paperback  978 1 84720 791 3  £40.00 
e  978 1 84542 885 3
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Technological Entrepreneurship 
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Nascent Entrepreneurship  
and Learning
Mine Karataş-Özkan, University of Southampton 
and Elizabeth Chell, Kingston University, UK
‘In this book Karata-Özkan and Chell show great clarity 
in dealing with a range of complex issues. They articulate 
these in a manner which makes them interesting and 
comprehensible and in a fashion which impressively 
interweaves theory, practice and method.’

– Sarah L. Jack, Lancaster University, UK

2010  288 pp  Hardback  978 1 84720 760 9  £73.00 
e  978 1 84980 685 5

The Knowledge Spillover  
Theory of Entrepreneurship
Edited by Zoltán J. Ács, George Mason 
University, US 
With this selection of previously published articles, 
Professor Acs provides a guided tour to the leading 
ideas in knowledge spillover theory. The volume not only 
includes some of the foundational writings on the use of 
knowledge in business and industry, but also brings us 
right up to date with some seminal articles illustrating 
the latest thinking on entrepreneurship, the knowledge 
spillover theory and the knowledge filter.
35 articles, dating from 1945 to 2008 
Contributors include: P. Aghion, K.J. Arrow, W.J. Baumol, R. Henderson,  
A. Jaffe, B. Jovanovic, R.E. Lucas, Jr., J. Schumpeter, S. Shane, L. Zucker

Series no. 18  2010  712 pp   
Hardback  978 1 84844 235 1  £226.00
The International Library of Entrepreneurship series
Full contents – www.e-elgar.com

Knowledge 
Intensive 
Entrepreneurship
The Birth, Growth 
and Demise of 
Entrepreneurial Firms
Frédéric Delmar, EMLYON 
Business School, France 
and Research Institute 
of Industrial Economics, 
Sweden and Karl Wennberg, Stockholm School 
of Economics, Sweden
‘Knowledge Intensive Entrepreneurship taps into a 
growing trend of entrepreneurship research which 
recognises that not all start-ups are the same - and 
specifically that knowledge-intensive firms are important 
drivers of economic development. By focusing on the 
birth, growth and exit of knowledge-intensive firms, this 
book is a valuable addition to the literature which should 
be of vital interest to scholars and policy-makers alike.’

– Simon C. Parker, The University  
of Western Ontario, Canada

2010  208 pp  Hardback  978 1 84844 990 9  £68.00 
e  978 1 84980 505 6

Know-Who Based 
Entrepreneurship
From Knowledge Creation to Business 
Implementation
Sigvald J. Harryson

2006  424 pp  Hardback  978 1 84542 115 1  £98.00 
2008  Paperback  978 1 84844 311 2  £40.00
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+44 1235 465500

VISIT OUR WEBSITE
www.e-elgar.com
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info@e-elgar.co.uk
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Key features:
●	 Quick and easy to implement – delivered through  
	 your preferred platform so no new licensing  
	 agreements or patron education required

●	 Available on a perpetual access basis

●	 Nearly all frontlist books and many of our backlist  
	 titles available

●	 Simultaneous release with the print version

●	 More than 200 new eBooks available annually  
	 across all subject areas

eBook collections from Edward Elgar Publishing

Customers are required to have an existing agreement with an 
eBook aggregator before a sale can proceed. Once Elgar has 
agreed on an eBook Collection and price directly with you, the 
final transaction will be between them and the eBook aggregator 
and usual terms and user license agreement will apply.
For a list of all the titles in the collections please email  
sales@e-elgar.co.uk. We can also compile tailored eBook 
collections in a variety of subject areas and publication years.

These collections are available on Ebrary, EBL and 
Myilibrary platforms on perpetual access basis and 
unlimited multi-user access. No direct license agreement 
with Elgar is required as your usual terms and license 
agreements with the eBook provider apply. 

Entrepreneurship eBook Collection
121 titles - end of 2011
(Total list price = £11,386) 40% discount price = £6,832

Business and Management eBook  
Collection
326 titles - end of 2011
(Total list price = £30,5950) 40% discount price = £18,357

40%  

DISCOUNT!



Art 
Entrepreneurship
Edited by Mikael Scherdin 
and Ivo Zander, Uppsala 
University, Sweden
This pioneering book explores 
creative and entrepreneurial 
processes as they are played out 
in the field of art. Nine original 
chapters by an international group 
of scholars take a detailed look at 
the sources of new art ideas, how they are transformed into 
tangible objects of art, make their way through often hostile 
selection environments, and ultimately go on to become 
valued and accepted by the general public. Making a 
number of original contributions at the crossroads of art and 
entrepreneurship, the book speaks to researchers across 
these fields, practicing artists interested in promoting and 
gaining acceptance for their work, as well as policymakers 
concerned with sustained dynamics of the art arena. 

2011  208 pp  Hardback  978 1 84844 369 3  £65.00 
e  978 1 84980 850 7

Entrepreneurship 
and the Creative 
Economy
Process, Practice and 
Policy
Edited by Colette Henry,  
The Royal Veterinary College, 
University of London, UK and  
Anne de Bruin, Massey 
University, New Zealand
‘The creative industries have long been a hotbed of 
entrepreneurial activity. For decades vaudeville, theater, 
movies, art, and music have exemplified the key aspects of 
entrepreneurship, and the participants in these industries 
search for novelty and create innovations. But despite the 
fact that some countries have industrial policies to focus on 
creative arts, this is a little studied area of entrepreneurship. 
Colette Henry and Anne de Bruin offer one of the first 
academic books that showcases research in the creative 
industries. This volume presents a solid theoretical 
foundation and offers fascinating chapters that consider 
a variety of topics such as regional strategies, education, 
creative expression and the evolution of industry.’

– Candida G. Brush, Babson College, US

2011  240 pp  Hardback  978 1 84844 769 1  £65.00 
e  978 0 85793 305 8

Creativity, 
Law and 
Entrepreneurship
Edited by Shubha Ghosh, 
University of Wisconsin Law 
School and  
Robin Paul Malloy, 
Syracuse University, US
Creativity, Law and 
Entrepreneurship explores the 
idea of creativity, its relationship 
to entrepreneurship, and the law’s role in inhibiting and 
promoting it. The inquiry into law and creativity reduces 
to an inquiry about what people do, what activities and 
actions they engage in. What unites law and creativity, 
work and play, is their shared origins in human activity, 
however motivated, to whatever purpose directed. In this 
work contributors from the US and Europe explore the 
ways in which law incentivizes particular types of activity 
as they develop themes related to emergent theories of 
entrepreneurship (public, private, and social); lawyering 
and the creative process; creativity in a business and 
social context; and, creativity and the construction of legal 
rights.

2011  288 pp  Hardback  978 1 84844 987 9  £89.95 
e  978 0 85793 316 4
Elgar Law and Entrepreneurship series

The Politics and 
Aesthetics of 
Entrepreneurship
A Fourth Movements in 
Entrepreneurship Book
Edited by Daniel Hjorth, 
Copenhagen Business 
School, Denmark and  
Chris Steyaert, University 
of St. Gallen, Switzerland 
‘Daniel Hjorth and Chris Steyaert make a unique 
contribution to management education. Their ability to 
illustrate complex ideas through theatre and visual media 
is outstanding and much appreciated by a wide audience. 
This book is no exception. Their insights into the nature 
of entrepreneurship are fresh and original. Their style of 
presentation is both rich and rewarding. This is a book to 
surprise you and it will.’

– Heather Höpfl, University of Essex, UK

2009  288 pp  Hardback  978 1 84720 574 2  £83.00 
2010  Paperback  978 1 84980 163 8  £31.95 
e  978 1 84844 607 6
In Association with ESBRI (Entrepreneurship and Small 
Business Research Institute)

C
R

E
A

T
IV

IT
Y

 &
 E

N
T

R
E

P
R

E
N

E
U

R
S

H
IP

17GET EMAIL UPDATES
subscribe@e-elgar.co.uk

TO ORDER EBOOKS
see inside back cover

FULL CONTENTS ONLINE
www.e-elgar.com

We are one of the first publishers to agree to include 
book titles in the new Thomson Reuters’ Book Citation 
Index. Historically, only leading journals and conference 
proceedings have been included in the citation index. 
The index is accessed through the Thomson Reuters’ 
Web of Knowledge research platform by 20 million users 
across 3,800 research institutions in 90 countries.
We welcome our authors to contact their commissioning 
editor for more information. 

THOMSON REUTERS’  
BOOK CITATION INDEX



18

The Process of  NEW  
Internationalization in Emerging 
SMEs and Emerging Economies
Edited by Hamid Etemad, McGill University, 
Canada 
This book, the fourth volume in the McGill International 
Entrepreneurship series, brings together 25 top scholars 
to explore the structural complexities, evolving relations 
and dynamic forces that are shaping the new system of 
multi-polar, multi-level international business relations. It 
examines entrepreneurial efforts and relations in different 
country- and corporate-cultures, each embedded in, and 
also constrained by, country specific socio-economic 
structures while competing in an industry structure that 
recognizes no boundaries across the world.

July 2012  c 304 pp   
Hardback  978 1 78100 318 3  c £75.00   
e  978 1 78100 528 6
The McGill International Entrepreneurship series

Handbook  NEW  
of Research on 
Born Globals
Edited by Mika Gabrielsson, 
University of Eastern Finland 
and V.H. Manek Kirpalani, 
Bloomsburg University, 
Pennsylvania, US and 
Concordia University, Canada
‘The immense literature on 
born globals contains a cottage 
industry of research that includes many different definitions, 
operationalizations and conclusions. It is time to reflect 
on what insights we have gained. The editors have really 
succeeded in putting a highly needed great Handbook 
together that presents this at its best. It will stimulate further 
research. It is an appealing, useful and well crafted end 
product.’

– Torben Pedersen, Copenhagen  
Business School, Denmark

This impressive Handbook provides a dynamic perspective 
on the development of successful born global firms, 
including evolutionary phases and pathways of growth, 
emergence of entire born global industries, role of founders’ 
linkages, experience, culture and training, as well as 
collaboration with large MNEs.
Contributors include: A. Aspelund, M. Baum, S. Freeman, I. Galván-Sanchez, 
M. García, P.N. Ghauri, R.-J. Jean, R. Kabst, O. Kuivalainen, L.C. Leonidou, 
N. Løvdal, R. McNaughton, J. Partanen, N. Pezderka, A. Rialp, S. Saarenketo, 
S.Samiee, C. Schwens, P. Servais, M. Sheppard, R. Shneor, V.C. Simões,  
R.R. Sinkovics, C.A. Solberg, K. Ukrainski, T.J. Vapola, T. Vissak, X. Zhang, 
H. Zou

Dec 2011  448 pp   
Hardback  978 1 84844 953 4  £125.00 
e  978 0 85793 804 6
Elgar original reference  •  Full contents – www.e-elgar.com

International 
Entrepreneurship 
in the Life 
Sciences
Edited by  
Marian V. Jones, 
University of Glasgow, 
Colin Wheeler, 
Portsmouth Business 
School, UK and  
Pavlos Dimitratos, Athens 
University of Economics and Business, Greece 
and University of Glasgow, UK
‘The processes of internationalization, innovation and 
venture-creation in high-technology new ventures 
are inextricably intertwined. This is particularly true in 
the uncertain and troubled waters of the life sciences 
industry where startups with very uncertain futures 
are required to face significant challenges in short 
windows of opportunity. Navigating these waters 
is not straightforward, either for those immediately 
involved in it, or for those trying to understand it. This 
book is a must-read for anyone who is serious about 
understanding entrepreneurship in the biotechnology 
industry.’

– Alberto Onetti, CrESIT (Research Center  
for Innovation and Life Science Management), Italy 

2011  360 pp  Hardback  978 1 84980 819 4  £95.00 
e  978 1 84980 820 0

SMEs in a 
Globalised World
Survival and Growth 
Strategies on Europe’s 
Geographical Periphery
Edited by  
Helena Lenihan, 
Bernadette Andreosso-
O’Callaghan, University  
of Limerick, Ireland 
and Mark Hart, Aston 
University, UK
This insightful book shows how small and medium 
enterprises (SMEs) from some of the traditionally less 
dynamic peripheral economies of the ‘old’ EU – namely 
Ireland, Italy, Portugal and Spain – have responded 
to the twin challenges of globalisation and industrial 
restructuring. Through a series of unique case studies 
the contributing authors discuss how these economies, 
and in particular the SME sector, can be transformed. 

2010  256 pp  Hardback  978 1 84844 009 8  £68.00 
e  978 1 84980 535 3
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The Geography of  NEW  
Entrepreneurial Activity and 
Regional Economic Development
A Multilevel Approach
Niels Bosma, Utrecht University, The Netherlands
This important book explores the need to integrate 
countries, regions and individuals when studying 
entrepreneurial activity and illustrates this using a rich 
dataset of individuals from 17 European countries 
from the Global Entrepreneurship Monitor. Multilevel 
analyses are conducted to explain observed spatial 
differences in entrepreneurial activity and to link these 
to regional economic development. The author argues 
that entrepreneurship consists of a heterogeneous set 
of individuals involved in different types and phases 
of entrepreneurial activities, and their actions depend 
significantly on regional and national contexts. 

June 2012  c 180 pp   
Hardback  978 1 84980 269 7  c £65.00 
e  978 0 85793 083 5

Science and Technology Based 
Regional Entrepreneurship
Global Experience in Policy and Program 
Development
Edited by Sarfraz A. Mian, State University of New 
York, Oswego, US 
Providing a global survey of public policies and programs 
for building national and regional ecosystems of science 
and technology based entrepreneurial development, this 
book offers a unique analysis of the advances, over the last 
several decades and in light of the experiential knowledge 
gained in various parts of the world, in the understanding 
of innovation systems in the pursuit of developing these 
economies. Presenting nineteen case studies of diverse 
developed and emerging economy nations and their 
regions, more than thirty expert authors describe an 
array of policy and program mechanisms that have been 
implemented over the years.

2011  488 pp  Hardback  978 1 84720 390 8  £120.00 
e  978 0 85793 629 5

Academic Entrepreneurship  
and Community Engagement
Scholarship in Action and the Syracuse 
Miracle
Edited by Bruce Kingma, Syracuse University, US
This poignant study presents a collection of research on 
entrepreneurship and community engagement. The context 
of this book is Syracuse University’s award winning model 
of Scholarship in Action with its emphasis on sustainable 
campus-community entrepreneurial partnerships and its 
resultant ‘Syracuse Miracle’, the transformation that has 
occurred in the Central New York community thanks to the 
university’s partnership with the community to drive social, 
environmental, and economic development.

2011  168 pp  Hardback  978 1 84980 155 3  £65.00 
e  978 0 85793 640 0

Handbook of 
Research on 
Entrepreneurship 
and Regional 
Development
National and Regional 
Perspectives
Edited by Michael Fritsch, 
Friedrich Schiller University 
Jena, Germany
‘There is substantial evidence regarding the considerable 
regional variation in business creation. Michael Fritsch has 
done a fine job of assembling the most recent analyses 
of the best scholars on the regional factors affecting firm 
creation and the consequences. It is essential reading for 
any scholar or policy analyst seeking a state-of-the-art 
overview of the current empirical status of research on this 
important topic.’

– Paul D. Reynolds, George Washington University, US
Contributors: Z.J. Ács, T. Åstebro, D.B. Audretsch, N. Bazzazian, N. Bosma, 
M.P. Feldman, M. Fritsch, I. Grilo, M. Henrekson, D. Johansson, L. Lanahan, 
J.M. Miller, R. Sternberg, A.R. Thurik 

2011  360 pp  Hardback  978 1 84844 264 1  £125.00 
e  978 0 85793 649 3
Elgar original reference  •  Full contents – www.e-elgar.com

New Directions 
in Regional 
Economic 
Development
The Role of 
Entrepreneurship Theory 
and Methods, Practice 
and Policy
Edited by  
Sameeksha Desai, Indiana 
University, Bloomington, US, Peter Nijkamp, Free  
University of Amsterdam, the Netherlands and 
Roger R. Stough, George Mason University, US
The introduction of endogenous growth theory has led 
to new interest in the role of the entrepreneur as an 
agent driving technical change at the local regional level. 
This book examines theoretical and methodological 
issues surrounding the interface of the entrepreneur 
in regional growth dynamics on the one hand and on 
the other presents illuminating case studies. In total 
the book’s contributions amplify understanding of such 
critical issues as the relationship between innovation and 
entrepreneurship, the entrepreneur’s role in transforming 
knowledge into something economically useful, and 
knowledge commercialization with both conceptual and 
empirical contributions.

2011  360 pp  Hardback  978 1 84844 421 8  £89.95 
e  978 0 85793 351 5
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Entrepreneurship and  
Regional Development
Edited by Zoltán J. Ács, George Mason 
University, US 
‘The relationship between entrepreneurship, technology, 
knowledge and growth at a regional level is complicated 
and for research sometimes even uneasy. This volume 
brings together contributions from recognized scholars 
with the aim to offer a pluriform panorama and new 
horizons on entrepreneurial activity and regional (or 
urban) development. It forms a brilliant composition that 
no doubt will leave its footprints among the research 
community and practitioners at large.’

– Peter Nijkamp, VU University  
Amsterdam, The Netherlands

27 articles, dating from 1989 to 2009 
Contributors include: T.J. Bartik, G. Dumais, M.P Feldman, E.L. Glaeser,  
D. Holtz-Eakin, P. Mueller, M.E Porter, P.D Reynolds, H.O. Rocha, A.J. Scott

Series no.16  2010  640 pp   
Hardback  978 1 84844 978 7  £184.00
The International Library of Entrepreneurship series
Full contents – www.e-elgar.com

Entrepreneurship and  
Regional Development
Local Processes and Global Patterns
Edited by Charlie Karlsson, Jönköping University, 
Blekinge Institute of Technology, Sweden and 
European Regional Science Association (ERSA), 
Börje Johansson, Jönköping University and 
Royal Institute of Technology, Stockholm, Sweden 
and Roger R. Stough, George Mason University, 
US
‘The world is experiencing the fourth globalization trend 
since the collapse of the Berlin Wall twenty years ago. 
This trend unlike previous ones is characterized by both 
broader global interconnection and deeper localization. 
In other words, the world is both flatter and spikier at the 
same time. The key to a successful development policy is 
to integrate these two seemingly counter intuitive trends. 
The solution to this is a more or less regional strategy 
with a very strong focus on entrepreneurship. While this 
approach is not new and is not the first, it is the best one 
that I have seen. The editors of this collection are some 
of the best informed, most careful and deep thinking 
scholars in the business and have produced a work 
worthy of their stature.’

– Zoltán J. Ács, George Mason University, US

2010  368 pp  Hardback  978 1 84720 932 0  £94.00 
e  978 1 78100 079 3
New Horizons in Regional Science series

Entrepreneurial Growth  
in Industrial Districts
Four Italian Cases
Fernando G. Alberti, Salvatore Sciascia and 
Federico Visconti

2008  288 pp  Hardback  978 1 84720 085 3  £76.00

Handbook of Research on 
Entrepreneurship Policies in 
Central and Eastern Europe
Edited by Friederike Welter, Jönköping 
International Business School, Sweden and  
David Smallbone, Kingston University, UK
This Handbook includes up-to-date information and 
analysis as to how entrepreneurship policies have evolved 
in the wider Europe, focusing on the challenges that arise 
in designing and implementing entrepreneurship policy.
Contributors: R. Blackburn, B. Bradač, A. Chepurenko, J. Cie lik, A.-R. Hofer, 
N. Isakova, K. Kolarov, B. Piasecki, M. Rebernik, A. Rogut, Z. Roman, A. Sauka, 
D. Smallbone, K. Todorov, F. Welter, M. Xheneti

2011  272 pp  Hardback  978 1 84844 086 9  £95.00 
e  978 0 85793 353 9
Elgar original reference  •  Full contents – www.e-elgar.com

European Entrepreneurship  
in the Globalizing Economy
Edited by Alain Fayolle, EMLYON Business 
School, France and Solvay Brussels School of 
Economics and Management, Belgium and  
Kiril Todorov, University of National and World 
Economy, Bulgaria
What role can entrepreneurship play in a European 
economy that is more and more open to the rest of the 
world? In this European Union construction, what is 
the place of the nation states and economies that have 
only recently converted to a free market economy? It is 
these questions, among others, that the book explores 
and discusses in particular. The future steps required in 
developing European entrepreneurship in a dynamic and 
international context are also analyzed and synthesized.

2011  256 pp  Hardback  978 1 84980 821 7  £69.95 
e  978 1 84980 822 4
European Research in Entrepreneurship series

Internationalization, 
Entrepreneurship and the 
Smaller Firm
Evidence from Around the World
Edited by Marian V. Jones, Pavlos Dimitratos, 
Margaret Fletcher and Stephen Young 

2009  264 pp  Hardback  978 1 84720 830 9  £77.00   
e  978 1 84844 736 3

Entrepreneurship in Emerging 
Regions Around the World
Theory, Evidence and Implications
Edited by Phillip H. Phan,  
Sankaran Venkataraman and  
S. Ramakrishna Velamuri

2008  360 pp  Hardback  978 1 84720 800 2  £93.00 
e  978 1 84844 144 6
Batten Entrepreneurship series
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Entrepreneurship 
Research  
in Europe
Evolving Concepts and 
Processes
Edited by Odd Jarl Borch, 
University of Nordland, 
Norway, Alain Fayolle, 
EMLYON Business School, 
France and Solvay Brussels 
School of Economics and Management, Belgium, 
Paula Kyrö, Aalto University School of Economics, 
Finland and Elisabet Ljunggren, Nordland 
Research Institute, Norway
This engaging and topical book demonstrates the 
importance of entrepreneurship research at a time of 
turbulent environments, as well as highlighting the most 
recent developments in the field. It explores important 
avenues of new research and compares the differences 
in entrepreneurship between countries and regions. 
Viewing entrepreneurship as a dynamic learning and 
developmental process, the contributors discuss how the 
new ideological dialogue of entrepreneurship has started 
to expand its scope from business to society.

2011  288 pp  Hardback  978 0 85793 174 0  £75.00 
e  978 0 85793 175 7
European Research in Entrepreneurship series

The Theory 
and Practice of 
Entrepreneurship
Frontiers in European 
Entrepreneurship 
Research
Edited by David Smallbone, 
Kingston University, UK,  
João Leitão, University 
of Beira Interior and the 
Technical University Lisbon,  
Mário Raposo, University of Beira Interior  
and NECE – Research Unit, Portugal and 
Friederike Welter, Jönköping International 
Business School, Sweden
‘The present volume with its fourteen contributions 
by authors from eleven different European countries 
gives a perfect overview of what theory and practice of 
entrepreneurship in Europe is all about. Entrepreneurship 
is often cited as a powerful instrument to help economies 
recover after the banking crisis. The fourteen contributions 
provide valuable material to show that entrepreneurship is 
indeed a much needed instrument and how policymakers 
and others can make use of it. Also, the impact and the 
pervasiveness of the entrepreneurial instrument are 
thoroughly illustrated.’

– A. Roy Thurik, Erasmus University 
 Rotterdam, The Netherlands

2010  336 pp  Hardback  978 1 84980 379 3  £84.00 
e  978 1 84980 593 3
Frontiers in European Entrepreneurship Research

Entrepreneurship 
and Growth in 
Local, Regional 
and National 
Economies
Frontiers in European 
Entrepreneurship 
Research
Edited by David Smallbone, 
Hans Landström and  
Dylan Jones-Evans

2009  384 pp  Hardback  978 1 84844 592 5  £105.00 
e  978 1 84980 236 9
Frontiers in European Entrepreneurship Research

Entrepreneurship, 
Growth and 
Economic 
Development
Frontiers in European 
Entrepreneurship 
Research
Edited by Mário Raposo, 
University of Beira Interior 
and NECE, Portugal,  
David Smallbone, Kingston University, UK,  
Károly Balaton and Lilla Hortoványi, Corvinus 
University of Budapest, Hungary
This timely book presents contemporary research on 
the key role of entrepreneurship in firm growth and 
development strategies. The contributors reveal that a high 
level of entrepreneurial activity contributes to economic 
growth, innovative activities, competition, job creation and 
local development.

2011  320 pp  Hardback  978 0 85793 467 3  £79.95 
e  978 0 85793 490 1
Frontiers in European Entrepreneurship series
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Handbook of Research on 
European Business and 
Entrepreneurship
Towards a Theory of Internationalization
Edited by Léo-Paul Dana, GSCM – Montpellier 
Business School, France and on study leave from 
the University of Canterbury, New Zealand,  
Isabell M. Welpe, Technische Universität München, 
Germany, Mary Han, Ryerson University, Canada 
and Vanessa Ratten, Duquesne University, US
This unique Handbook illustrates how entrepreneurs across 
Europe tackle internationalization. This timely and important 
book identifies patterns and builds a theory of international 
entrepreneurship in Europe.
Contributors: T. Almor, G. Baldacchino, B. Bogunovi , A. Brige, D. Brooksbank, 
H. Bruining, A. Coduras, I. Correia, C. Cruz, L.-P. Dana, M. Danson,  
Z. Daskalovski, J. Degadt, I. de la Vega, W. De Maeseneire, P. Dimitratos,  
A. Dubouskaya, T. Elenurm, M. Fink, N. Goldmann, R.T. Hamilton, M. Han,  
C.B. Hegarty, E. Helinska-Hughes, J.A. Hessels, U. Hommel, M. Hughes,  
J. Johanson, D. Jones-Evans, R. Justo, L. Kállay, S. Karabati, H.-R. Kaufmann, 
S. Kinkel, R. Klapper, K. Kolarov, H. Landström, G. Lay, I. Lengyel, A. Lockett,  
A. Löfgren, T.K. Madsen, Y. Makogon, S. Maloca, M. Mandi , S. Manigart,  
E. Masurel, A. Mattiacci, H. Mesure, A. Miettinen, A.I. Mockaitis, S.L. Moskowitz, 
B.B. Nielsen, T. Orekhova, M. Pasic, W.R. Pendergast, O. Petiz, B. Piasecki,  
D. Pickernell, M. Proença, S. Pruthi, K. Pusnik, E.S. Rasmussen, V. Ratten,  
M. Rebernik, M. Risteska, A. Rogut,L. Sear, P. Servais, D.D. Sharma, V. Shein,  
C. Simoni, S. Slava, M. Slonimska, A. Slonimski, D. Smallbone, H. Snee,  
M. Spence, G. Sperling, A. Sunje, S. Teodorowicz, A. Thrassou, K. Todorov,  
D. Tolstoy, F. Ullah, D. Vianelli, T. Volery, T. Volkova, I. Voudouris, T. Vranesevi , 
D. Vrontis, I.M. Welpe, F. Welter, G. Whittam, M. Wright, L. Zanni, A. Zhuplev

2008  800 pp  Hardback  978 1 84542 501 2  £190.00 
2010  Paperback  978 1 84980 081 5  £47.00 
e  978 1 84844 130 9
Elgar original reference  •  Full contents – www.e-elgar.com

Handbook of Research on  
Asian Entrepreneurship
Edited by Léo-Paul Dana, Mary Han,  
Vanessa Ratten and Isabell M. Welpe

2009  464 pp  Hardback  978 1 84720 608 4  £150.00
Elgar original reference   
Full contents – www.e-elgar.com

Small and Medium Sized 
Enterprises in East Asia
Sectoral and Regional Dimensions
Edited by Charles Harvie and Boon-Chye Lee

Series no. 4  2008  464 pp   
Hardback  978 1 84064 809 6  £107.00
Studies of Small and Medium Sized Enterprises  
in East Asia series
Full contents – www.e-elgar.com

The Chinese Economy  
in the 21st Century
Enterprise and Business Behaviour
Edited by Barbara Krug and Hans Hendrischke

2007  264 pp  Hardback  978 1 84542 750 4  £72.00 
2009  Paperback  978 1 84844 458 4  £35.00

Technological  NEW  
Entrepreneurship in China
How Does it Work?
Edited by Claudio Petti, University of Salento, Italy
‘This unique book offers a series of case studies about 
how technology creation has evolved in China. This is 
an in-depth perspective about the trajectory and the 
entrepreneurial transformations of some successful high-
tech Chinese companies in different industries. The book 
pictures as well the role played by government, universities 
and companies in fostering regional systems of innovation 
in different parts of China. Written by Chinese and foreign 
experts, those views are not partial; authors revel an un-
truncated and thorough analysis.’

– Dominique Jolly, SKEMA Business School, France

April 2012  c 232 pp   
Hardback  978 0 85793 898 5  c £65.00 
e  978 0 85793 899 2

Biographical Dictionary  NEW PB   
of New Chinese Entrepreneurs 
and Business Leaders
Edited by Wenxian Zhang and Ilan Alon, Rollins 
College, US 
‘The book is an outstanding compilation. It is easy to use, 
the information is clear and well-presented, and the volume 
is smart and robustly crafted. . . The book is an important 
reference source for practitioners in international business, 
entrepreneurs and Asian studies.’

– Bob Duckett, Reference Reviews

2009  296 pp  Hardback  978 1 84720 636 7  £110.00 
2011  Paperback  978 1 84980 130 0  £29.95 
e  978 1 84844 951 0
Elgar original reference  •  Full contents – www.e-elgar.com

Entrepreneurship, Sustainable 
Growth and Performance
Frontiers in European Entrepreneurship 
Research
Edited by Hans Landström, Hans Crijns,  
Eddy Laveren and David Smallbone

2008  384 pp  Hardback  978 1 84720 853 8  £99.00 
e  978 1 84844 395 2

Handbook of Research  
on Asian Business
Edited by Henry Wai-chung Yeung

2006  512 pp  Hardback  978 1 84376 960 6  £150.00 
2008  Paperback  978 1 84844 092 0  £44.95 
e  978 1 84720 318 2
Elgar original reference   
Full contents – www.e-elgar.com
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Community CoProduction  NEW

Social Enterprise in Remote and Rural 
Communities
Edited by Jane Farmer, La Trobe University, 
Australia, Sarah-Anne Munoz, UHI Millennium 
Institute and Carol Hill, University of Glasgow, UK
This book addresses a clutch of contemporary societal 
challenges including: aging demography and the 
consequent need for extended care in communities; 
public service provision in an era of retrenching welfare 
and global financial crises and service provision to rural 
communities. 

Aug 2012  c 180 pp   
Hardback  978 1 84980 840 8  c £65.00   
e  978 1 84980 841 5

Global Entrepreneurship  NEW   
and Development Index 2012
Zoltán J. Ács, George Mason University, US and 
László Szerb, University of Pécs, Hungary
Acclaim for the 2011 edition:

‘The Global Entrepreneurship and Development Index 
. . . focuses on high-growth companies. It tries to 
measure the ambition of entrepreneurs as well as the 
prevalence of start-ups. It presents its results in ways that 
are designed to capture the attention of policymakers. 
It produces a ranking of 71 countries (for all their faults, 
nothing makes a politician jump like a league table). It 
also identifies bottlenecks that prevent countries from 
doing better. The index concludes that development and 
enterprise are correlated.’

– The Economist

Dec 2011  400 pp   
Hardback  978 1 84980 843 9  £280.00 
e  978 1 78100 115 8  •  ISSN: 2044-5318
Elgar original reference • Full contents – www.e-elgar.com

Global Entrepreneurship and 
Development Index 2011
Zoltán J. Ács, George Mason University, US and 
László Szerb, University of Pécs, Hungary
‘Here is a volume packed with important information on 
entrepreneurship and management, subjects critical for 
the growth of the world’s economies. Its authors are clear 
leaders in knowledge about entrepreneurship and its key 
role in the economy. They provide extensive, relevant, 
and highly illuminating data on a profusion of countries, 
organized so as to facilitate their use by others. Those 
who study the international arena will be particularly 
grateful for this work.’

– William Baumol, New York University, US

2010  360 pp  Hardback  978 1 84980 842 2  £280.00 
ISSN: 2044-5318 
e  978 0 85793 554 0  •  ISSN: 2044-5318
Elgar original reference • Full contents – www.e-elgar.com

The Excel and SPSS.sav raw data files are available  
to license online. For more details – www.e-elgar.com
Also available as a discounted two volume set: 
978 1 78100 706 8  £380.00

The Handbook of Research on 
Entrepreneurship in Agriculture  
and Rural Development
Edited by Gry Agnete Alsos, Nordland Research 
Institute, Norway, Sara Carter, University of Strathclyde 
Business School, UK and Nordland Research Institute, 
Elisabet Ljunggren, Nordland Research Institute, 
Norway and Friederike Welter, Jönköping International 
Business School, Sweden
The agriculture sector around the world has experienced 
profound changes in recent years. This unique and path-
breaking Handbook draws together the best current research in 
the area of entrepreneurship in agriculture, food production and 
rural development.
Contributors: E. Abrokwah, A. Affleck, G.A. Alsos, J. Atterton, J. Audet,  
J.-M. Beaudoin, G. Bosworth, L. Bouthillier, A.E. Brouwer, R. Brown, S. Carter,  
S. Cassells, L.R. de Silva, R. Ferguson, O. Flaten, J. Glover, J. Grande, D. Halpin, 
A.M. Jervell, S.S. Kodithuwakku, S. Koster, L. LeBel, K. Lewis, I. Liang, E. Ljunggren, 
M. Markowska, K. McNeil, C. Miller, R. Newbery, C. Olofsson, D. Pickernell,  
J. Pyysiäinen, K.L. Robinson, R.J. Saemundsson, S. Sanders, J. Senyard, E. St-Jean, 
B. Thomas, R. Tunstall, E.S. van Leeuwen, A. Veidal, K.M. Vesala, R. Walker,  
M. Wang, F. Welter, J. Wiklund

2011  336 pp  Hardback  978 1 84844 625 0  £115.00 
e  978 0 85793 324 9
Elgar original reference  •  Full contents – www.e-elgar.com

Entrepreneurship and Religion
Edited by Léo-Paul Dana, GSCM – Montpellier 
Business School, France and on study leave from the 
University of Canterbury, New Zealand 
‘I wish this book had been around when I tried to teach about 
entrepreneurship in its social context, life would have been 
much easier with these informed sources.’ 

– Alistair R. Anderson, Aberdeen Business School, UK

2010  456 pp  Hardback  978 1 84720 572 8  £130.00 
e  978 1 84980 632 9

Contemporary Microenterprise
Concepts and Cases
Edited by Joseph Mark S. Munoz, Millikin University, US
While there have been numerous books and articles written on 
the popular topic of ‘microfinance’, few books have been written 
on the business model behind it: the ‘microenterprise’. Due to 
its diversity of thought and high quality of chapter contributions, 
this book is poised to be the book on ‘microenterprises’. 
Contemporary Microenterprise is a collage of the latest 
research and viewpoints on the subject by recognized 
academics and experts from around the globe. 

2010  336 pp  Hardback  978 1 84844 952 7  £84.00 
e  978 1 84980 804 0

Entrepreneurship in  
Developing Countries
Edited by Thorsten Beck

Series no. 15  2009  800 pp   
Hardback  978 1 84844 434 8  £236.00
The International Library of Entrepreneurship series 
Full contents – www.e-elgar.com
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Private Sector and  
Enterprise Development
Fostering Growth in the Middle East  
and North Africa
Lois Stevenson, International Development 
Research Centre, Cairo, Egypt
‘. . . this book is a very timely contribution to economic and 
private sector development (PSD) policies in the MENA 
countries, and a condensed and comprehensive resource 
for donor and development agencies.’

– Donor Committee for Enterprise Development

2010  384 pp  Hardback  978 1 84980 295 6  £89.95
In Association with the International Development Research 
Centre
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Occupational Health and Safety 
for Small and Medium Sized 
Enterprises
Edited by E. Kevin Kelloway, Saint Mary’s 
University, Canada and Cary L. Cooper CBE, 
Lancaster University, UK
Small and medium sized enterprises constitute the vast 
majority of businesses in most developed economies. 
Although a large number of people are employed in such 
organizations, research and practice in occupational health 
and safety has largely ignored the unique challenges of this 
sector. In this highly relevant book, international experts 
in the field summarize existing knowledge and identify 
the best practices for enhancing occupational health and 
safety in small and medium sized enterprises. The authors 
specifically identify solutions that are appropriate for small 
businesses. 

2011  208 pp  Hardback  978 1 84844 669 4  £65.00 
e  978 0 85793 870 1

Human Resource Management  
in Small Business
Achieving Peak Performance
Edited by Cary L. Cooper CBE, Lancaster 
University, UK and Ronald J. Burke, York 
University, Canada 
‘Cooper and Burke have provided us with fifteen excellent 
chapters that help fill our knowledge gap regarding the role 
of human resource management policies and practices in 
small- and medium-sized enterprises. Cooper and Burke 
provide an excellent overview chapter that describes the 
need, importance and scope of the topic and this is followed 
by fourteen well-orchestrated chapters contributed by 
international experts. This is a superb book for graduate and 
undergraduate students in human resource management 
worldwide, most of whom will end up working in small- and 
medium-sized enterprises.’

– Randall S. Schuler, Rutgers University, US

2011  384 pp  Hardback  978 1 84980 121 8  £110.00 
e  978 0 85793 319 5
New Horizons in Management series

Microfinance
Emerging Trends and Challenges
Edited by Suresh Sundaresan

2008  144 pp  Hardback  978 1 84720 920 7  £72.00 
e  978 1 84844 517 8

MicroFranchising
Creating Wealth at the Bottom of the Pyramid
Edited by Jason Fairbourne, Stephen W. Gibson 
and W. Gibb Dyer

2007  272 pp  Hardback  978 1 84720 108 9  £72.00   
2008  Paperback  978 1 84844 053 1  £24.95 
e  978 1 84720 536 0

Entrepreneurship and 
Organised Crime
Entrepreneurs in Illegal Business
Petter Gottschalk

2009  224 pp  Hardback  978 1 84844 316 7  £72.00 
e  978 1 84844 733 2

Employees and 
Entrepreneurship
Co-ordination and Spontaneity in  
Non-Hierarchical Business Organizations
Ivan Pongracic Jr.

2009  160 pp  Hardback  978 1 84720 806 4  £72.00 
e  978 1 84844 613 7
New Thinking in Political Economy series

International Handbook of 
Entrepreneurship and HRM
Edited by Rowena Barrett, Edith Cowan 
University and Susan Mayson, Monash 
University, Australia 
This invaluable reference tool has been designed in 
response to the growing recognition that too little is 
known about the intersection between entrepreneurship 
and human resource management. Paying particular 
attention to the ‘people’ side of venture emergence and 
development, it offers unique insights into the role that 
human resource management (HRM) plays in small and 
entrepreneurial firms.
Contributors: D. Audretsch, R. Barrett, R. Blackburn, D. Blackman,  
G. Boocock, S.M. Camp, M.S. Cardon, C. Carey, C. Cassell, E. Chell,  
L.X. Cunningham, C. Dal Zotto, K. Daniels, H. David, D. Devins, J. Glover, 
J.D. Grant, V. Gustafsson, R. Harris, R.L. Heneman, K. Hindle, J. Holland,  
J. Hyman, S. Jack, S. Janjuha-Jivraj, D.M. Kaplan, J.A. Katz, S. Marlow,  
L.M. Martin, S. Mayson, J. Michie, E. Monsen, S. Nadin, F. Osborne,  
S.S. Reddy, R. Reid, J. Robinson, C. Rowley, M. Sheehan, D. Smallbone, 
J.W. Tansky, I. Tarique, S. Taylor, A. Thompson, T.H. Wagar, N. Warriner,  
G. Watts, I. Williamson

2008  512 pp  Hardback  978 1 84542 926 3  £150.00 
2010  Paperback  978 1 84980 050 1  £37.00 
e  978 1 84844 122 4
Elgar original reference • Full contents – www.e-elgar.com



Social Entrepreneurship  NEW

Edited by Jill Kickul, New York University, Stern 
School of Business, US, Sophie Bacq, Université 
catholique de Louvain, Belgium, David Gras, 
Syracuse University and Mark Griffiths, University 
of Miami, US
It is over twenty years since the first research article on 
social entrepreneurship was published. The literature has 
reached the critical mass necessary for reflection and 
singling out of exemplar pieces, and the exponential growth 
in research interest in the field now merits identification 
of foundational and model papers to aid and guide future 
advancements. In creating this two-volume collection, 
the editors have successfully bought together the most 
important and influential social entrepreneurship articles 
to date. 
82 articles, dating from 1987 to 2011 
Contributors include: D. Bornstein, T. Dacin, G. Dees, H. Haugh,  
T. Lumpkin, J. Mair, T. Moss, A. Nicholls, A.M. Peredo, J. Robinson

Nov 2012  Two volume set  c 1,344 pp  Hardback 
978 0 85793 941 8  c £430.00
The International Library of Entrepreneurship series
Full contents – www.e-elgar.com

Social Entrepreneurship  NEW   
in the Age of Atrocities
Changing Our World
Edited by Zachary Daniel Kaufman, George 
Washington University, US
The authors in this book address the clear need for further 
examination of social entrepreneurship. They discuss the 
challenges, obstacles and opportunities of the field and 
lend new insight to the concept, history and methodologies 
of social entrepreneurship.  

Aug 2012  c 240 pp   
Hardback  978 1 78100 213 1  c £65.00 
Aug 2012  Paperback  978 1 78100 221 6  c £19.95 
e  978 1 78100 214 8

Handbook of Research  NEW   
Methods on Social 
Entrepreneurship
Edited by Richard Seymour, The University  
of Sydney, Australia
Defining ‘social entrepreneurship’ has in the past proved 
problematic, and debate continues concerning what it does 
and does not entail and encompass. This unique book 
frames the debates surrounding the phenomenon and 
argues that many of the difficulties relating to the study 
of social entrepreneurship are rooted in methodological 
issues. Highlighting these issues, the book sets out ideas 
and implications for researchers utilising alternative 
methodologies.
Contributors include: M. Bachmann, S. D’Alessandro, K. Kumar,  
A.F. McKenny, J. Ormiston, G.T. Payne, F. Salignac, R. Seymour, J.C. Short,  
C. Steyaert, M. Tasker, C. Webster, L. Westberg, H. Winzar

April 2012  c 288 pp   
Hardback  978 1 84844 965 7  c £125.00 
e  978 1 78100 105 9
Elgar original reference • Full contents – www.e-elgar.com

Handbook of Microcredit  
in Europe
Social Inclusion through Microenterprise 
Development
Edited by Bárbara Jayo Carboni, formerly of 
Fundación Nantik Lum, Madrid, Spain, Maricruz 
Lacalle Calderón, Silvia Rico Garrido, Fundación 
Nantik Lum, Madrid, Spain, Karl Dayson, University 
of Salford, UK and Jill Kickul, New York University, 
Stern School of Business, US
‘Microcredit in Europe has had an uncomfortable birth, often 
not able to emulate the successes of the developing world ei-
ther in scaling-up or in attacking poverty. But things are look-
ing up, across much of the continent; this Handbook explains 
how. It will be an extremely valuable asset to practitioners 
and researchers seeking to make microcredit into an effective 
instrument of social policy.’

– Paul Mosley, University of Sheffield, UK

2010  424 pp  Hardback  978 1 84844 194 1  £135.00 
e  978 1 84980 530 8
Elgar original reference • Full contents – www.e-elgar.com

Handbook of Research on Social 
Entrepreneurship
Edited by Alain Fayolle, EMLYON Business School, 
France and Solvay Brussels School of Economics 
and Management, Belgium and Harry Matlay, 
Birmingham City University, UK
This timely Handbook provides an empirically rigorous 
overview of the latest research advances on social 
entrepreneurship, entrepreneurs and enterprises. It 
incorporates seventeen original chapters on definitions, 
concepts, contexts and strategy, including a critical overview 
and an agenda for future research in social entrepreneurship.
Contributors: T.F. Barr, J. Boncler, F. Brouard, G. Cajaiba-Santana,  
J. Defourny, A. Fayolle, M.D. Griffiths, L. Gundry, V. Hackl, C. Hervieux,  
D. Hjorth, M. Hlady Rispal, J. Kickul, S. Larivet, G.A. Lichtenstein, J. Mair,  
H. Matlay, P. Myers, T. Nelson, R. Saner, B.R. Smith, C.E. Stevens, E. Sundin,  
M. Tillmar, M.-F.B. Turcotte, P. Valéau, T. Volery, L. Yiu

2010  352 pp  Hardback  978 1 84844 427 0  £125.00 
e  978 1 84980 468 4
Elgar original reference • Full contents – www.e-elgar.com

An Introduction to  NEW PB   
Social Entrepreneurship
Voices, Preconditions, Contexts
Edited by Rafael Ziegler, University of Greifswald 
and Institut für ökologische Wirtschaftsforschung, 
Germany 
‘. . . the book is a welcome and timely contribution to improv-
ing the understanding of social entrepreneurship and the 
work of social entrepreneurs. The text provides an excellent 
critical analysis of the dominant economic discourse sur-
rounding social entrepreneurship.’

– Bob Doherty, International Journal  
of Entrepreneurial Behaviour and Research

2009  264 pp  Hardback  978 1 84844 306 8  £77.00 
2011  Paperback  978 0 85793 372 0  £29.95 
e  978 1 84844 622 9
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Changing Big Business
The Globalisation of the Fair Trade Movement
Anna Hutchens, The Australian National University
Drawing on candid accounts from practitioners, producers 
and industry representatives, this informative and proactive 
volume investigates the challenges facing today’s fair trade 
movement and provides unique insights into the workings 
of social and economic power in world markets. 

2009  256 pp  Hardback  978 1 84720 971 9  £72.00 
2010  Paperback  978 1 84980 885 9  £21.95 
e  978 1 84844 735 6
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Global  NEW   
Women’s 
Entrepreneurship 
Research
Diverse Settings, Questions 
and Approaches
Edited by Karen D. Hughes 
and Jennifer E. Jennings, 
University of Alberta, Canada
Global Women’s Entrepreneurship 
Research responds to recent calls from academic 
researchers and policy analysts alike to pay greater 
attention to the diversity and heterogeneity among women 
entrepreneurs. Drawing together studies by 26 researchers 
affiliated with the DIANA International Research Network, 
this collection contributes to a richer and more robust 
understanding of the field. 

Jan 2012  c 272 pp  Hardback  978 1 84980 462 2  £70.00 
e  978 1 84980 475 2

Women Entrepreneurs and the 
Global Environment for Growth 
A Research Perspective
Edited by Candida G. Brush, Babson College, US, 
Anne de Bruin, Massey University, New Zealand, 
Elizabeth J. Gatewood, Wake Forest University, 
US and Colette Henry, The Royal Veterinary 
College, University of London, UK
Women’s entrepreneurship research and the understanding 
of factors influencing the growth of women-owned business 
have advanced significantly over the last decade. Yet, 
challenges remain. Women Entrepreneurs and the Global 
Environment for Growth provides wide-ranging insights on 
the challenges that women entrepreneurs face growing 
their businesses and how these may be addressed. 

2010  384 pp  Hardback  978 1 84720 914 6  £89.95 
e  978 1 84980 663 3

Women in Family Business 
Leadership Roles
Daughters on the Stage
Mary Barrett and Ken Moores

2009  208 pp  Hardback  978 1 84844 215 3  £72.00

Non-market 
Entrepreneurship
Interdisciplinary 
Approaches
Edited by  
Gordon E. Shockley,  
Peter M. Frank,  
Roger R. Stough

2008  264 pp  Hardback   
978 1 84720 006 8  £72.00 
e  978 1 84844 515 4

Minorities in  NEW  
Entrepreneurship
An International Review
Glenice J. Wood, University of Ballarat, Australia 
and Davidson and Wood, Marilyn J. Davidson, 
University of Manchester and Davidson and Wood 
and Sandra L. Fielden, University of Manchester, 
UK
‘There are books on minorities and there are books on 
entrepreneurship, but there are no books combining the 
two – and amongst a wide range of minorities in society. 
This truly is a novel and innovative work, and should be 
essential reading for all interested this topic.’

– Cary L. Cooper, CBE, Lancaster  
University Management School, UK

Feb 2012  c 224 pp   
Hardback  978 1 84980 242 0  c £65.00 
e  978 1 78100 242 1

International Research  NEW PB  
Handbook on Successful Women 
Entrepreneurs
Edited by Sandra L. Fielden, University of 
Manchester and Marilyn J. Davidson, University 
of Manchester, UK and Davidson and Wood
‘This collection on successful women entrepreneurs is 
timely. Entrepreneurship and small business creation and 
management are vital to tackle the current worldwide eco-
nomic recession. Various stakeholders – policy-makers, 
academics, budding entrepreneurs – will find this book of 
interest. A number of country-level initiatives that serve to 
support women’s entrepreneurship are offered that can 
work almost anywhere. The focus on successful women 
entrepreneurs is valuable in showing that women can do it 
and how they achieved their successes. Readers will find 
the women’s voices reported here to be inspirational.’ 

– Ronald J. Burke, York University, Canada
Contributors: T. Agarwala, M.J. Davidson, M.R. Evald, S.L. Fielden,  
R.T. Harrison, K.D. Hughes, J. Hussain, G.  nal, D. Jamali, M. Karata -Özkan, 
K. Klyver, L. Levin, K. Lewis, N.O. Madichie, S. Marlow, B. Mathur-Helm,  
M.C. Mattis, M. McAdam, C. Millman, R. Naz, S.L. Nielsen, M.F. Özbilgin,  
R.D. Pathak, C. Reis, J.M. Scott, A. Shuvalova, Y. Sidani, G. Singh,  
A.E. Smith-Hunter, J. Syed, M. Tremaine, G. Wood

2010  256 pp  Hardback  978 1 84720 918 4  £110.00 
March 2012  Paperback  978 0 85793 143 6  c £19.95 
e  978 1 84980 669 5
Elgar original reference • Full contents – www.e-elgar.com
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